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HOW TO
ADVERTISE
A RETAIL
STORE

By A. E. EDGAR

This book is written by a merchant-
advertising man who sells goods from
his own store and knows how to sell
them. Mr. Edgar is also a frequent
contributor to Brains and other
business periodicals. There are more
than 600 illustrations of newspaper
ads photographically reproduced from
the originals. There are 20 pages of practical, helpful hints on how to lay out
advertising copy, also more than 250 selling helps and schemes to attract trade.

-Teaches

How to lay out advertising copy,
How much space to use,
How to design an attractive space-saving name-plate,
What & headline should accomplish,
How to get and use groper illustrations,
How to write your advertising introductory,
How to describe an article so as to make sales,
What style and method of pricing you need,
The preparation of effective, free advertising,
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and mailing cards,
The organization of a follow-up system,
The uses of calendars, blotters, post-cards, advertising novelties, package
enclosures, and hand-bills, .
Proper methods of window advertising,
Correct outdoor advertising,
Spring, fall and other openings advertising,
'wo hundred fifty selling helps, guessing ana voting contests, drawings,
schemes to attract boys and girls, premium schemes,
The sensible advertising of special sales and clearance sales,
The uses nf leaders and bargains,
Many novel sales plans,
The promotion of business in a number of specific retail lines—this de-
ent alone occupies about 100 pages,
Mail-order advertising and general advertising,
Points about type, borders, ornaments, and cuts,
Nearly 20 pages of practical and helpful hints on how to lay out adver-
copy, .
ow to read proof and technical terms.

Showing how all these things are accomplished by the
highly paid ad managers and the cross-roads storekeepers
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INTRODUCTION

DVERTISING is the corner-stone upon which every
great business in this modern age must be built.
Every up-to-date merchant recognizes the value of
advertising as a business factor—few recognize the possibilities
that may be realized by its proper use. More than a
billion dollars is expended every year in the United States
alone for publicity, and yet the science—for it is a science—is
““still at the cock-crowing,’’ as Emerson says of civilization.
No business is so small, no field so narrow, but that it may be
expanded by intelligent advertising.

In every city may be seen many examples of what adver-
tising has accomplished. The little store fifteen years ago
located in some out-of-the-way street has become the large
department store on the best corner. The shopkeeper who
started ten years ago with $100 and one clerk now has two
hundred employés, and has amassed a fortune. Intelligent
and persistent newspaper advertising has accomplished these
wonders.

Thousands of brainy men are being paid handsome salaries
to devote their talents to the study of this great question.
Millions of dollars have been expended in experimenting—
in determining the kind of advertising that brought results—
that paid. The results of all this study and experimenting—
the methods that have brought money in your line—are com-
piled in this book.

Not every merchant can be an expert advertiser, but all
may be intelligent, profitable ad writers. Individuality in ad-
writing is valuable, but to be able to prepare copy that brings
business is more valuable. 1f Mr. Mason of Cairo has found
that a certain ad in his newspaper brings him business, you
may be practically certain that the same ad—or its essential
idea—adapted to your line will bring trade to you, and you will
find his ad in this book. ¥You don’t kave to be original to be a
successful advertiser.

Preparation of copy for the advertisement is the part that
calls for the most experience. The technical knowledge of
how to properly ‘‘set up’’ the ad can be supplied by the
printer, though it is better if you know something of it. The
small ad can be made more valuable if it has an individuality—
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something that makes it unlike its neighbors. Next to the
wording, this is the most important, and knowledge of the
mechanical part of advertising makes this individuality more
readily attained.

Scattered through this book are many phrases used in
other lines than yours. They have been printed here because
in every instance there is some thought or expression that you
can make use of. These ads will show you that the best
writers invariably make their language fit the article they are
talking about—an important feature in ad-writing. Plain
merchandise should be described in plain language, and high-
grade and high-priced articles require high-grade talk. If you
are seeking the patronage of farmers, don’t use terms not
familiar to the farmer. Study the descriptions or arguments
used by others ; study those of your competitors and of firms
in other lines of business, and see how you could improve
them.

In preparing your ads, treat your subject simply but
thoroughly. Do not overcrowd your space—leave something
for the next time. While prices are the chief attraction in an
ad, yet they must be handled carefully. If you are offering
bargains, do not fear to feature the price, but if you are selling
a high-grade article at a high price make the description sell it
in spite of the price.

Don’t forget that variety is the spice of advertising. You
may advertise the same goods day after day, issue after issue
if you will, but do not use the same language or display to do
it. Study this book and you will be able to adapt to your
use practically every ad that is printed here.

If you have not selected a store name, choose one. Then
use it in your advertising until it is familiar to every person
in your vicinity.

There is no advertising like newspaper advertising, but
the papers must be selected according to the class of people
you wish to reach. Your location may make a difference
with your choice of mediums. Work along the line of the
least resistance; go first after the trade that will come easiest.
Many of the people who should trade at your store you can-
not reach in any other way than through the newspaper. The
paper is run for your benefit as an advertister. Take advan-
tage of it.

Your newspaper can be made your most valuable partner.
By its aid you may win success ; without its assistance suc-
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cess is doubtful. The money that goes to your newspaper is
rarely an expense—it is an investment.

Don’t expect that advertising alone will accomplish
everything. No matter how attractive your announcement
may be, no matter how great bargains you may offer, they
must be backed up by good salesmanship and tasty store dis-
play. Your salesmen should familiarize themselves with the
descriptions used in this book. No salesman can do justice to
his position behind the counter unless he considers the per-
sonality of the customer and can talk intelligently of what he
is selling. Do not try to sell an article unless you know all
about it, and also know how to express your knowledge.

Advertising, like any other phase of your business, re-
quires plenty of enthusiasm. Its possibilities are unlimited.
If you are not an advertiser—if you are not an enthusiastic
advertiser—you are not doing yourself and your business op-
portunity justice. Your wholesaler and your banker will
confirm this.

Above all, it is the faithful, persistent advertiser who wins
success. In the words of John Wanamaker : ‘‘ If there is
one enterprise on earth that a quitter’ should leave alone it
is advertising. To make a success of advertising one must be
prepared to stick like a barnacle on a boat’s bottom. He
should know before he begins that he must spend money.
Somebody must tell him, also, that he cannot hope to reap
results commensurate with his expenditure early in the game.
Advertising doesn’t jerk ; it pulls. It begins very gently at
first, but the pull is steady. It increases day by day and year
by year until it exerts an irresistible power.”’
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CIGARS AND TOBACCO

Christmas cigars for ladies to give the
gentlemen. When it comes to buying
cigars for gift purposes, we’re prepared
to meet you on the ground floor with a
big collection of popular brands in boxes
of all sizes. Ladies need not hesitate
in the least from buying here, for we’re
familiar with the tastes of New Bedford
smokers and carry a stock of most se-
lected brands. Prices from 50c to $5 the
box.—Brown’s Drug Store, New Bed-
ford, Mass.

There is nothing that will please a
man better than a box of fine-flavored
cigars—or a beautiful pipe. Every man
wishes a good pipe and every time he
smokes he will thank the giver; the bet-
ter the cigars or pipe, the greater the
thanks. Our stock is carefully selected
to please particular men, and ladies can
safely trust to our judgment in making
selections. Although ladies do not
smoke, they enjoy the delicate fragrance
of a good cigar. The aroma of our
splendid brands is most agreable to the
smoker and to those around him. We
carry in stock every variety of pipes
from the penny clay to the elaborately
carved meerschaum. We save you money
if you make your Xmas selections here.
Every dollar spent in our store reaches
the limit of its purchasing power. Come
in and make your selections now. Ladies
—watch our advertisement for Friday
and Saturday. There will be big bar-
gains.—The Brunswick Cigar Co., Al-
lentown, Pa,

Why Uncle Sam is thankful is no
puzzle, for he smokes Miles Standish
special cigars, the best in the country.
For an after Thanksgiving dinner smoke
they are just the thing, giving that de-
lightful sensation where digestion
waits on appetite—R. B. Kook & Co.,
Fargo, N, D.

“First come, first served.” Such an
offer isn’t made every day, can’t last
forever. But to introduce the General
Hartranft cigar—fine quality and a good
smoke every way—it will be sold for a
nickel. When you try it you'll say it’s
worth more. This asks only the trial—
yowll do the rest. 25, 50 and 100 boxes
for sale at all stores—C. E. Blair &
Sons, Makers, Harrisburg, Pa.

Women needn’t be timid about giving
cigars. There’s a brand that can be de-
pended upon to please the smoker, no

matter how particular he may be. Many
women want to give cigars for Christ-
mas gifts, but are undecided because
they know so little about tobacco. Wo-
men are urged to note the significance
of the long record of the famous King
Oscar cigars, 5c. Fifteen years of steadi-
ly increasing popularity—such a service
is worthy of confldence. Fifteen years
of regular quality, of satisfaction, of
keen enjoyment. Sure!—any man will
welcome a box of these good nickel
cigars.—Harrisburg, Pa.

There’s real satisfaction is smokmg
Hyperion Perfectos—the man who has
not tried them has missed a real treat.
Hyperion Perfectos are made from the
very finest quality of Havana tobacco,
which is called in the market Vuelta
Abajo. The wrapper is Connecticut
broad leaf, making the most satisfying
combination you could wish for. Why
not ask for Hyperion Perfectos to-day
and enjoy a really good smoke?—/J, Kil-
feather, New Haven, Conn.

The El Toros now on the market are
finer in quality than ever, because of the
unusual excellence of this year’s crop
in Porto Rico, only the best selections
of which are used to make the El Toro.

- Made in a thoroughly modern factory,

with facilities and methods unequaled by
any other manufacturer. El Toro cigars
are unquestionably the finest 5-cent cigars
Porto Rico has ever produced. Every
El Toro cigar is now branded so you can
be sure you get the genuine—Porto
Rican-American Tobacco Co., St. Paul.

Each leaf of tobacco that enters into
the manufacture of this cigar is treated
by a process of sweating that reduces
the remaining nicotine to a minimum.
Result—you can smoke all the Taco
cigars you want without experiencing
that “sleepy stupor.”—The Tracy &
Avery Co., Mansfield, Ohio,

From a crop of tobacco as fine as any
grown in the world, the tobacco is spe-
cially blended so as to form a most deli-
cate and delicious smoke. The cigars
are handmade in a clean up-to-date fac-
tory. Rigby’s Dolly Dollars.—Rigby’s,
Mansfield, Okio.

A delicious blend of Havana tobaccos,
silky imported Sumatra wrapper, and
expert workmanship make this a most
enjoyable cigar and big value for the
price—F. Q. Wilcoz, Rome, N. Y.

CIGARS AND TOBACCO
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“Joe” sells the Barrister cigar at less
than anyone else does. For good reasons
he doesn’t advertise the price. Maybe
if he did he wouldn’t be able to offer
you these cigars in the future. But take
a tip from Joe, the Cutter, and buy
Barrister and Little Barrister cigars in

. boxes of twenty-five and fifty at a price
that will surprise you. Do you under-
stand? For further information call on
Joe Qraziano, Trenton, N. J.

You ought to knock when you get a
poor cigar—and you don’t know who
made it—how are you going to avoid
the other brands of the same manufac-
ture? Don’t you see that there is no
way to prevent dishonest or incompetent
manufacturers from repeatedly impos-
ing on you by offering you.unidentified
brands of different names?—dAmerican
Cigar Co., Atlanta, Ga.

There are intervals day and night
when you feel the need of a short smoke.
Between lunch and business. Between
office and home. Between trains. Be-
tween calls. Between acts. Between
courses. Cigars are too long a smoke—
and cost too much to throw away. It is
just for these little intervals that Prince
George Cadets are made. They give you
all the delicious flavor and aroma of a
choice domestic cigar. They are posi-
tively the best little cigar we have ever
known at anything like the price—
United Cigar Store Co., New York, N. Y.

We’re going to take you into our con-
fidence and tell you just how we can
afford to sell these Clear Havana cigars
for 4c, 5¢ and 6¢c each. Heineman Bros.,
makers, Baltimore, Md., shipped these
cigars to a local firm. The case was lost
in transit and the Chicago & Alton rail-
road settled with the shippers. Later
the case turned up in the railroad freight
house and the C. & A. sold us the cigars
to get back some of the money they
had to pay the consignor for the loss of
the case, The cigars are in perfect con-
dition—couldn’t be better if they’d been
kept in an air tight vault—Jones Dry
Qoods Co., Kansas City, Mo.

Whenever you buy a Bristol you get
a cigar that is all Havana filler. Re-
liable in every way. Call for the Bristol
and you can’t go wrong.—Walter 8. Ai-
len, Bangor, Me.

You may be a good judge of cigars
and still be taken in on a purchase. You
can't be blamed for being nipped once,
but it’s your own fault if you don’t
profit by the lesson of experience. Why
are you perfectly safe in coming to us
for your cigars? We handle good cigars.
By this we mean not only that we handle

good brands but we keep our cigars in
good condition, neither too damp nor too
dry. The condition of a cigar has much
to do with its smoking properties. e ,We
study this and never hear any com-
plaints.—Mackenzie, Pictou, N. S.

Well, Mr. Smoker, after you have tried
all the cigars on the market, come to one
of the Sun’s Broadway stores and get a
good smoke. Youll wonder why you
haven’t been here before. We want you
to try a Valley Sweet cigar. It will
please you immensely.—The Owl Drug
Co., Los Angeles, Cal.

Try us! We feel confident we can suit
your particular taste. Don’t labor un-
der the fantastic delusion that because
you are smoking a fairly good cigar
there is no chance for improvement.
We've got cigars to suit all mankind.—
The Nete Cigar Store, St. Joseph, Mo.

““Concentrated Solace” little symphon-
ettes. From the touch of the match to
the last lingering whiff they are exquis-
itely sweet. The more you know about
tobacco the more you will like them.—
Frankle Bros., Youngstown, Ohio.

If you smoke and desire a Havana-
filled cigar and an enjoyable smoke at a
price that makes smoking an inex-
pensive luxury, the Sun’s suggest the
Santanola Crooks.—Sun Drug Co., Los
Angeles, Cal.

The reason why we are gaining trade
every day is not hard to understand—
our cigars have stood the test—our stock
is kept perfectly—our method of doing
business is right and we are daily ad-
ding to our list of appreciative and satis-
fied customers.—The Nete Cigar Store,
St. Joseph, Mo.

Sunday’s not Sunday without good ci-
gars—You’d be as uneasy as a fish out
of water, if you couldn’t put your hand
on a generous supply of smokers. Might
as well have the best, while you’re about
it. The “Best Cigars” are not expensive
when bought here. We have prices on
cigars that are peculiar to this store.
Here are two splendid brands, either of
which will make the day a day of rest
and enjoyment for you, if you smoke
them.—Schlotterbeck & Foss Co., Port-
land, Me.

Talking about cigars we would say—
and stand by our statement—that for a
mellow, ripe flavored, palate tickling, all
’round satisfying smoke you can’t pick
up a better cigar for the price—10 cents
the one, $2 the box of 25—than the
Miles- Standish. Large assertion with
larger proof by thousands of men who
have tested the Miles Standish.—R. B.
Kook & Co., Fargo, N. D.

CIGARS AND TOBACCO
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Our cigars are embodiment of all that
makes smoking a pleasure. The realiza-
tion of the smoker’s expectations. The
perfection of conscientious effort.—
Barnes, Smith & Co., Binghamton, N. Y.

This cigar is just as good as it can be
made. ‘To improve it, it would be neces-
sary to improve on Nature’s choicest
product in Cuba; to improve on the
best manufacturers’ scientific methods
of curing and blending; and to find bet-
ter workmen than the life-trained Cu-
bans and Spaniards, who roll these cigars
in Tampa.—United Cigar Stores Co.,
New York, N. Y.

Just as well as ordinary ones that are
sometimes injurious, if it is a mere mat-
ter of economy with you. We sell fine
cigars at less than the average poor ones
cost. Take these smooth, easy smoking,
fine flavored Key West Clear Havana
Cigars—El Estivo, made by one of the
famed factories of Tampa—and imagine
them at a little over 6c apiece!—Abra-
ham & Straus, Brooklyn, N. Y.

A little smoke, but one that will save
your money. There is a whole lot of
satisfaction in a small roll of tobacco
when it is blended like the Venus. If
we knew of any five center to compare
with it we’d ask you to make the com-
parison. Every dealer who handles good
smokes can sell you a Venus—5c.—Géo.
W. Barton’s Sons, Owego, N. Y.

Our pet hobby is to be able to hand
over our counters just what every man
likes best in smoke. The result is that
you can get what you want at our stores,
either one at a time or in large quan-
tities, and as they should be—moist,
fresh and fragrant.—Ostrom’s Cigar
Stores, Binghamton, N. Y.

A cultured smoke is the Capdevila
cigar. A cigar that adds pleasure to the
time one appropriates for its smoking—
in its unusual quality and flavor—it has
an individuality that at once creates an
impression of preference—Hall, Luhrs
& Co., Sacramento, Cal.

Giving better cigars for the money.
The price part is important, but it isn’t
everything, and in fact it is the easiest
part of our duty to the public. Our ap-
plication to the cigar business of the
modern principles of direct-buying di-
rect selling—cutting out intermediate
profits and utilizing all the advantages of
an enormous outlet—makes the giving
of better quality-for-price a simple mat-
ter. And the shield stands for that,
whenever you see it—United Cigar
Stores Co., New York, N. Y.

The kind that makes a man risk burn-

ing his lips to get the last whiff. They
are the “come again” sort. Try one and
you’ll buy more.—Austin, Nichols & Co.,
New York.

Lord Vincent means all that is good in
a clear Havana cigar. Smoke one or
two of them and note the delicate taste,
the sweet and mellow fragrance and
you’ll not wonder at their popularity.—
Cobb, Bates & Yerza, Taunton, Mass.

Put that in your pipe and smoke it.
What? “Our Own Mixture,” the sweet,
fragrant smoking tobacco that has been
our pride and the trade favorite for fif-
teen years.—Sig. Sichel & Co., Portland.

“New Tariff ” cigars mean economy.
The smoker of five-cent cigars can now
enjoy a quality cigar worth ten cents at
the price of his regular smokes., The
new commercial treaty between the
United States and Cuba did it. The re-
duction of the duty on Cuban grown to-
bacco made it possible. Remember “ New
Tariff ” and get a cigar of rich aroma
and fragrant bouquet. Smoke one to-
day—to-morrow you will “hanker” for
another. The “ New Tariff-” cigar is the
product of a great system that regulates
every step from the planting of the seed
to the sealing of the box. Above all else
the scientific modern methods of this sys-
tem produce a perfect blend of the
special characteristics of each tobacco
combined in the cigar.—Wm., A. Stickney
Cigar Co., Kansas, Mo.

There’s luxury in the smoke of a Cap-
devila cigar; so much flavor—it tastes -
good down to the last, and then it is such
an easy smoker so nicely made.—Hall,
Tuhrs & Co., Sacramento, Cal.

Scientists have recently proclaimed that
the cigarette is the least injurious form
in which tobacco may be smoked. How-
ever that may be, we have all the new
ideas in cigarettes as well as tobacco. A
novelty shown in our windows is cigarettes
put up in glass tubes—so kept free from
air or dust from the instant made until
smoked—5 cents apiece. Also have the
same cigarettes in 4 inch length without
glass tubes for 10 cents apiece.—
Ostrom’s Cigar Stores, Binghamton, N. Y.

When you want a good smoke but
haven’t time for a long one, buy a Venus,
five cents. In this little roll of frag-
rance, you will find everything for fra-
grance and nothing to displease. If not
acquainted with our Venus, try it.—
Geo. W. Barton’s Sons, Owego, N. Y.

You are the judge of what sort of a
smoke suits your taste. But no matter
what it is you’ll find it here, or if it isn't
in stock we’ll get it for you.—Smoke
Shop, Waterbury, Conn.

CIGARS AND TOBACCO
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J. Pierpont Morgan and John D.
Rockefeller may pay bigger money for
their cigars than the average smoker, but
they can't enjoy a better or sweeter
smoke than is offered to the man of mod-
erate means in the Bachelor 5c. cigar.
He will be content and contentment is
better than riches.—Jno. E. Tyler & Co.,
Pueblo, Col,

A man is known by the company he
keeps. Men are in good company when
smoking our cigars.—Robey, Kenton, O.

You will find among these cigars almost
every shape and size a “ particular”
smoker looks for. Value in every smoke.
—Reid, Yeomans & Cubit, New York.

It’s the difference between the ordinary
cigar store and ours that stamps ours
as being “up-to-now.’—The Nete Cigar
Store, St. Joseph, Mo

Sun’s summer for smokers.—While on
your vacation we couldn’t suggest a cigar
that would give more genuine satisfac-
tion than the Cuesta Rey & Co.’s—The
Sun Drug Co., Los Angeles, Cal.

The more you know about cigars the
better it is for us—the better it is for
you. If you are not a judge of cigars
you must trust the manufacturer. Here
is where reputation comes in play. The
Brownie’s perfecto cigar is made by a
large successful house, whose repuptation
for producing high grade goods has long
been established. No other cigar is en-
joyed so universally as this popular
brand and its high standard is always
maintained.—Buffalo Cigar Co., Buffalo.

More men than ever smoke the Roger
II cigar. It’s a cigar that’s always
smoked to the finish—it’s so mild and de-
licious that the experienced smoker likes
to get “all there is in it.”—The Owl
Drug Co., Los Angeles, Cal.

Little Opera “Cigars.—Yes, they're lit-
tle felows, about three and three-quarters
inches in length, but they’re made of 10-
cent cigar quality stock. Hand-made,
and just the right size for a short
smoke.—Qedney’s, East Orange, N. J.

Be careful that you don’t burn your
good money for bad cigars. The only
way to be sure about it is to buy your
cigars, cigarettes and tobacco at this
establishment. You'll never get left—
You'll always be put right—J. P. Se-
bastian, Logansport, Il

Cigars that make a man risk burning
his lips to get the last whiff. That's the
kind of cigars we sell. Our patent case
keeps them in perfect conditior, not too
moist—not too dry—just right. We
would like to have you try our cigars.—
Andrew R. Cunningham, Detroit, Mich.

The man who smokes and smokes well
and appreciates the best is the man we're
after. Try us once—our Broadway
stores.—The Sun Drug Co., Los Angeles,
Cal,

Talking about cigars we would say—
and stand by our statement—that for a
mellow, ripe flavored, palate tickling, all
’round satisfying smoke you can’t pick
up a better cigar for the price—5 cents
the one—than ours.—C. E. Bair & Sons,
Harrisburg, Pa.

Little Opera Cigars.—A little cigar,
about three and three-quarters inches in
length, but the quality is extra fine. Ev-
erything about them, the filler, binder,
wrapper and workmanship, is 10c qual-
ity—the small size only, enabling the
working up of small stock, is account-
able for their low cost.—Qedney’s, East
Orange, N. J.

“ Uncle Oscar.”—He’s a good one when
he gets one of our Uncle Oscar cigars—
and got it at a price that he can get a
box if he wishes without feeling the ex-
pense. Every one admires the fine work-
manship, rich flavor and general enjoy-
able qualities of our “ Uncle Oscar” ci-
gars. It is the best five-cent cigar made.
—Heéne & Co., Omaha, Neb.

If you see a gentleman smiling to him-
self in the cars, going into town about 8
or 9 a.m,, you can bet dollars to dough-
nuts, he has half a dozen of McCaffrey’s
genuine Porto Rico cigars in his vest
pocket—and he’s just counting the min-
utes till he gets to the office to enjoy the
same.—McCaffrey’s, Philadelphia, Pa.

All are satisfied with their smoke. They
couldn’t have better grounds for content-
ment. The flavor and odor that come
from the finest leaf tobacco are never
wanting in our cigars. Old smokers ac-
cept our specials as the models by which
all smoking quality is measured. Nickels
and dimes obtain great consideration here.
—Robey Tobacco Co., Kenton, O.

Smoke up, fellows! Here are some
cigars worth the while, and something
good to chew.—J. T. Cowan, Crowley, La.

Yes! they are good, is what every man
says with each puff of a Bachellor cigar.
They are the best for the money that can
be procured, and for five cents you can
get more enjoyment from' this luxurious
smoke than from any cigar made. Try
a Bacheller cigar and you will never
smoke any other.—Jno. E. Tyler & Co.,
Pueblo, Col.

Ladies don’t smoke, but you can buy
choice cigars in attractive packages for
the men folks, for $§1 and upward at
The Browne Pharmacy, New Bedford,
Mass.

CIGARS AND TOBACCO




16 TOBACCONISTS’

ADVERTISING

An enormous quantity of Sumatra
wrapper mixed Havana filler Cigars at
less than cost of tobacco. We bought the
entire surplus stock of high grade domes-
tic Cigars from a prominent local man-
ufacturer at an enormous concession in
price, and now we are enabled to offer
two big specials which will startle the
cigar smoking populace.—Siegel Cooper
Co., New York, N. Y.

If you are going out in the air, boat-
ing, driving or playing some game, you
do not need the finest cigar—in fact, it’s
a shame to smoke them. A smooth draw-
ing, sweet blend will taste better. It is
after dinner that a pure Havana speaks
of quality and the refinement of enjoy-
ment itself. Now we have cigars for all
at most pleasing little prices in the city.
—dbraham & Straus, Brooklym.

When starting for business put a few
Bachelors in your cigar case, and one in
your mouth. The one you smoke will
make you cheerful, those you give away
make your friends and patrons sweet
tempered.—Tyler & Co., Pueblo, Col.

It’s no puzzle to pick out the man who
smokes our special 5 cent cigar. Signs
of nervous prostration are not depicted
on his countenance, but rather self-satis-
faction and content, for he knows a good
thing when he sees it. Our Bachelor 5
center is all right every way; but, if you
like something even better, nothing can
fill the bill more completely than our
Lancaster at 10 cents.—J. E. Tyler & Co.,
Pueblo, Col.

Choice Cigars.—When you want a good
smoke, try some of my selected brands.—
E. E. Wright, New Bedford, MaJs.

To Smokers: You know about Mar-
tin’s Cigar Store on Broadway, don’t
you? Well, I have bought it, had it
remodeled, and am now prepared to sup-
Ply you with the best line of cigars, to-
bacco and pipes in the city at the right
prices.—S. H. Wiliamson, Troy, N. Y.

True joy—a nice girl and a good ci-
gar—you find the girl, we’ll furnish the
cigar. If you smoke the Lancaster cigar
youwll be happy whether you have the
girl or not. There is no better ten-cent
cigar made for those who enjoy a really
good smoke.—J. E. Tyler & Co., Pueblo.

Known Cigars.—You never bought ci-
gars so low as we sell them. We don’t
sell cigars of unknown quality; every
item in this list for to-morrow’s selling
is a well known popular smoker.—Jones
Dry @Qoods Co., Kansas City, Mo.

Webster Cigars.—Best of Key West
Cigars, and we sell them to you at whole-
sale prices. Every good smoker knows

that the Webster cigars are the best Key
West cigars in the country. They are
fine and silky. They are fragrant and
not too strong. There are many sizes,
many styles, and of course many prices.
Here are a few choice ones, and the
prices.—The Lathrop Co., Hartford,
Conn.

Cigars that are cheap.—The busiest,
fastest growing cigar store you'll come
across, It’s because we sell known ci-
gars at unknown prices—Jones Dry
Goods Co., Kansas City, Mo.

Samuel Smiles, Select, Columbia Club
and Margaret Deland Cigars.—A smok-
er’s joy is complete when he uses one
of these full quality cigars. They
have the pure tone of a cigar well made
from first class tobacco. They are ci-
gars which give to the smoker a feeling
of pleasure and contentment. For five
cents you get a smoke that is a day
dream, a reverie—H. F. Brown, Crooks-
town, Minn.

The lion and the lily will submit their
differences to The Hague. We submit
to the smoking public the question of
quality of the Bristol cigar. Many
brands are as good, but none better.—
Walter S. Allen, Bangor, Me.

A smoker’s joy is complete when he
uses one of these full quality cigars.
They have the pure tone of a cigar well
made from first class tobacco. They are
cigars which give to the smoker a feel-
ing of pleasure and contentment. For
five cents you get a smoke that is a day
dream, a reverie.—H. F. Brown, Crooks-
ton, Minn,

In domestic cigars I carry a full line
of the best brands, at all prices, and can
please the most fastidious smoker. No
matter what you want in high grade ci-
gars I can suit you. The popularity of
my place with the most particular smok-
ers is the best possible evidence that I
sell the finest cigars.—C. T. Fitzpatrick,
Montgomery, Ala.

You will, we are sure, agree with us
that a box of cigars as a remembrance is
always in good taste. Thackery—you
will remember—causes a cigar to be the
cementer of friendship. If, therefore,
you are thinking of sending something to
your friends at Christmas—what can be
more acceptable than a box of good ci-
gars? You see if that box contains one
hundred cigars your friends will have
occasion to think kindly of you one hun-
dred times. (Turkey lasts one day.)
May we not send you a few boxes for
your inspection on the terms below
named ?—Martin Brothers, London, Eng-
land.

CIGARS AND TOBACCO
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If you haven’t the price of a Jules
Verne cigar, go borrow the money, for
they satisfy.—The Denison Grocer Com-
pany, Denison, Tex.

Any port in a storm is what the lover
of a good cigar thinks when he has to
purchase a poor cigar at a medium price.
All he wants is a “ tip ” of where to get a
a first-class cigar for the same money
that he will pay for an inferior grade.
We will give it to you free. Try a
Bachelor at 5 cents and you will never
smoke any other—Jno. E. Tyler & Co.,
Pusblo, Col.

Behind the times? Certainly we are—
we admit it freely—we are at least thirty
years behind the times and we are glad
of it—so are our customers. We have
from the very beginning stood stock still
with both feet planted like an obstinate
mule, when we found the so-called pro-
gressive dealers and manufacturers
sweetening and chemically changing what
had originally been given to man as a
solace and comfort, an anodyne and a
fast friend. Honest tobacco, just as
naturally provided, was what our fathers
smoked, and whether Connecticut, Vir-
ginia or Havana the flavor was pure and
typical, satisfying to the expectations and
appropriate to the label. We refused to
enter this new field and so plead guilty to
the indictment with no apology to offer.

Don’t you think our cigars, domestic
and otherwise, come nearer to your ideal
than if we changed and scented an in-
ferior article into some semblance of a
higher grade?

Most of our customers think so and
therefore are willing to be with us be-
hind the times.—Jos. Jonas, New York.

Selected cigars. Success lies in selec-
tion—and choice selection means pains-
taking experience. A simple explanation
of the fact that Waldorf-Astoria cigars
are favorites with discriminating smok-
ers.—The Waldorf-Astoria Cigar Co.,
New York, N. Y.

Straiton & Storm’s Owl cigar. When
you want the real genuine Owl—made
of selected leaf, mellowed by the tropi-
cal suns and blended by the most expert
makers—it is usual to deposit the cus-
tomary fee of five cents on the cigar
man’s counter for each and every Owl
you buy.—George L. Storm & Co., New
York, N. Y.

The stock of cigars we carry regularly
to supply the box trade demand would
swamp three or four ordinary cigar
stores, 5o there can be no comparing this
with the ordinary cigar *emporium.”
This is more in the nature of a clearing
house, able to distribute vast quantities,

and when vast quantities of cigars or
any other merchandise are purchased the
cost is so little above actual cost of pro-
duction that we are practically on a level
with the largest manufacturers.—Macy’s,
New York, N. Y.

An enormous quantity of Sumatra
wrapper long mixed Havana filler Cigars
at less than cost of tobacco. We bought
the entire surplus stock of high grade
domestic Cigars from a prominent local
manufacturer at an enormous concession
in price, and now we are enabled to offer
two big specials which will startle the
cigar smoking populace.—Sisgel Cooper
Co., New York, N. Y.

A clearing sale of choice aromatic
cigars seldom comes within the reach of
smokers without instantly causing brisk
all-day selling in our popular cigar store.
—R8iegel Cooper Co., New York, N. Y.

Just get it out of your head, you par-
ticular smoker, that we cannot do just
as wonderful things in the cigar line as
we do in any other branch of our busi-
ness. If you are doubtful and think we
sell only the cigars that the fair sex inno-
cently give you at Christmas or on your
birthday, just try some of this lot and
you will recover from your mistake to
your own good. They are clear Havana
cigars, made by a manufacturer who
makes the fine, imported, smooth, sooth-
ing smokes, Cuban hand-made, that gen-
erally sell for high prices. Dissolving
partnership sends us this less than cost.—
Abraham & Straus, Brooklyn, N. Y.

During the first three months of the
present year we thought the Blackstone
cigars were as good as they could pos-
sibly be made; but we had a large lot of
Havana tobacco in Cuba which we have
recently imported. We are now blending
a large percentage of this in combina-
tion with our other choice Havana, These
goods are on sale generally, and we are
not afraid to put them in competition
with any fifteen cent cigar on the market.
Warranted clear Havana filler and fine
Sumatra wrapper.—Waitt & Bond, Ban-
gor, Me.

Ever smoke two cigars at one time?
It’s the only way to judge cigars. Smoke
one you know, and the one you want to
compare with it, at the same time. That’s
the way experts judge tobacco.—Herbert
D, Shivers, Philadelphia, Pa,

These Porto Rican Brevas are much
better than a pipe and more satisfactory
than a heavy Havana, as you can smoke
more without feeling it injurious to
health or pocket.—dAbraham & Straus,
Brooklyn, N. Y.

CIGARS AND TOBACCO
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Ok, the pungent, deep aroma
Of the leaves so lightly bruised,
And the tinkle of the broken ice,
With joy our soul’s infused;
And the brown and oily liquor,
So old—so old and dear—
All prove the season’s on again—

Mint-julep
Time

Is here.

A budget of grocery, wine, and liquor
specials to note—Careful selection, per-
fect quality, freshness and every other
essential the particular housewife de-
mands are always found in the merchan-
dise we sell here in our grocery store
—that’s why it's so popular.—Blooming-
dale’s, New York,

Wines and liquors come in for low
price emphasis.—This list, planned espe-
cially for to-morrow’s sale, offers the
rarest chance of the season for replen-
ishing  buffets.—Bloomingdale’s, New
York,

Imported and domestic—the best pro-
ductions of the finest distillations in the
world, Merit wins. It's a store that
has grown—growing—and will continue
to grow. When wanting goods that are
to be used for the sick or feeble, get
them here. Goods are as represented by
the label.—Durkin’s, Spokane, Wash.

During the good old summer time—
1f you desire a pure and delicious cock-
tail, you will find our Manhattan and
Martini cocktails just the thing. Mixed
and ready to serve.—M. Salzman & Co.,
Binghamton, N. Y.

A word about brandies.—For whatever
use you want good brandy, this compre-
hensive stock of ours can supply just
the grade desired—E. M. Hanrahan,
Binghamton, N. Y.

McCaffrey’s preserving brandy will be
needed from now on, if you intend put-
ting up any brandied fruits, This we
are offering you is as pure and as strong
as it is possible to make it, conse-
quently there will be no loss of sleep,
worrying whether your fruits are going
to keep or not—McCaffrey’s, Philadel-
phia, Pa,

—Midas’ Magasine.

I am often asked: “Is this genuine St.
Croix Rum?”—or “Is this genuine Ja-
maica Rum?” or “genuine whiskey?”
Now how could a place like mine exist
for 35 years if it did not sell genuine
liquors? It is the very purity of our
wines and liquors that gives the sick
who are obliged to take stimulants, faith
in our goods.—Leon Greenberg, Hart-
ford, Conn.

Wine and spirit safety for the con-
sumer lies in just one of two things;
expert knowledge of the goods them-
selves (which few possess) or faith in
the firm selling them—which all should
have. Our wines and spirits are de-
pendable—with selling values based upon
the keen knowledge which sixty-three con-
tinuous years of experience in handling
have brought us.—Edw. E. Hall & Son,
New Haven, Conn,

For the holidays.—We can provide at
exceptionally low prices all the many
kinds of liquid refreshments that are
needed for the annual reunion and din-
ner. From the appetizing cocktails down
through the wines of all grades and vin-
tages to the luscious cordials which so
gracefully aid digestion and bring satis-
faction and contentment to the diners.—
John F. Cunningham, Woonsocket, R. I.

For the table or the sick room our
wines and liquors are unsurpassed, be-
cause they are pure and wholesome. We
buy only the best and consequently sell
only the best. Such stock as we bottle
ourselves is the finest quality, and has
been fully matured in the wood under
the most favorable conditions., A trial
order for wet goods will convince you
that this is the place to buy.—Flegen~
heimer Bros,, New York.

BEVERAGES
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Christmas cheer awaits you in good
measure, if your purchases of brandy for
egg nogg, whiskey, claret and cordials,
for before, during and after the Christ-
mas dinner are made from us. Always
careful in selecting our wines and liquors,
we are particularly zealous in choosing
them for holiday occasions. Order early,
please.—L. 4. McKinnon, Crowley, La.

No better line of choice wines, whis-
kies and brandies in town than we carry.
Let us deliver you an order at your
house. We quote the very lowest prices
and will respond promptly to a tele-
phone or mail order.—O0’Neil & Delohant,
Fall River, Mass,

It is absolutely necessary to have a lit-
tle wine or whiskey in the house in case
of sickness—but you must be sure to
have the pure article. Buy from the
L. A. Wine Co., and you will not have
to worry about the quality. Whatever is
good, we have it—and our prices are
practically the same that inferior goods
are sold for elsewhere.—Los Angeles
Wine Co., Los Angeles, Cal,

We are accomplished mixers when it
comes to fixing up an appetizing hot
drink, a morning bracer or a night cap.
That’s right in our line, and we don’t let
anyone beat us. If you have never tried
us all we've got to say is that you've
missed a lot of pleasure in life, but then
it’s never too late to mend. We can al-
ways be found at the old reliable, the
4dcadia Saloon, Crowley, La.

McKinnon’s place for straight or mixed
drinks. Our wines, brandies, whiskeys,
rums and cordials present the best op-

This is a screw to draw the corks
Out of the casks at last,
Where cobwebbed, gray and old they
stand '
In the cellars of the past.

portunity for the consumer to procure
pure and honest liquors. Better not
drink at all than drink impure or doc-
tored drinks; so the surest way to get
the best is to purchase of L. 4. McKin-
non, Crowley, La.

Some fellows say, “I've crossed the

drink,”
While others “drink in” knowledge
high;
But what drink really means, you'll
never know,

Until you drink Green Valley Rye.
—Casey Bros., Scranton, Pa.

“I'll be at the fountain.” “Get your
wet goods” here during 190—. You
couldn’t make a better resolution—you
couldn’t do anything that would net you
more satisfaction than to determine to
make this your headquarters for wines
and liquors from now on. It'll be to
your interest in every way to deal here.
You'll get the best there is in wines and
liquors. You’ll pay less for them. We
buy the finest distillates in “ bulk »—and
we retail them at “bulk” prices. Note
the following specials—real economy
prices.—J. H. Friedenwald & Co., Bal-
timore, Md., Jan. 3, 1902.

You seem to be quite happy, what’s up?

Ha! Ha! Come here, old boy, and I'll
whisper a little something into your ear.
I’ve discovered a big money saving fact.
Yes, sir, I've discovered that the best
wines and liquors in Frederick can be
had at The Buffalo, at prices that fairly
stagger one’s belief.—Chas. Y. Hauer,
Frederick, Md.

Vintages rare and precious as gold,
Seals of the Veuve Clicquot,

Hock and Moselle and Burgundy Rose,
Oh, the list is long, we know.

Legacies all that the good monks left,
And here is the silver key

To open the doors of their prison house,
And to set their spirits free.

8o this is the Christmas gift I send

In a spirit of toleration,

With only one warning to you, my friend

To use it in moderation.

BEVERAGES
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Aimed at you.—This advertisement is
intended to catch your eye, with the ex-
press idea of calling your attention to
the merits of High Grade Export Beer.
Once you have tried High Grade Ex-
port Beer, as far as you are concerned
we need advertise no longer—you’ll ad-
vertise it for us by recommending it to
your friends. But try High Grade Ex-
port Beer.—Phoeniz Brewing Co., West
Bay City, Mich.

If we fail to please your taste with
the sparkling beer and high grade wines
and liquors and refreshing hot drinks we
are serving at the Acadia, there must be
something radically wrong with yourself,
for it certainly can’t be with the quality
of our goods, as they are the best that
can be obtained, and we know how to
serve them to the queen’s taste.

Christmas cheer!
And Olympian Beer!
They will go together this year.
—Henry Seiffert, Spokane, Wash.

Stegmaier’s Porter is the most deli-
cious, refreshing of all summer drinks,
not only that, but it is a sustaining food
beverage for those who are “ run down.”
Ask your physician about it, then order
a case, pint, or half pint bottles.—
Stegmaier Brewing Co., Wilkes-Barre.

Our beer is the perfect and unques-
tionably the finest product possible of
malt and hops. This perfection is at-
tained by reason of the highest grade of
malt and hops, the absence of substi-
tutes and chemicals, and the application
of the most approved German method
under the skillful direction of an expert
brewer. On the quality of our beer alone
has our business been built up and our
name become known all over this coun-
try. There is no sterling quality of the
best imported which costs 100 per cent.
more, lacking in our beer, while the most
inferior domestic beers cost only one cent
less a bottle than our fine and luxurious
food beverage.—Piel Bros., Brooklyn.

When the patient is weak, the doctor
says: “ Drink beer.” When the nerves
need food, beer is the usual prescrip-
tion. So, in insomnia; so in nervous-
ness. The doctor knows that malt and
hops are nerve foods and tonics. And
he knows that most people drink too
little fluid to rid the system of waste.
He knows that pure beer is good for you.
That is why he says “Schlitz” He

knows that Schlitz beer is brewed in
absolute cleanliness. It is even cooled
in filtered air. And every bottle is steri-
lized. Half the cost of our brewing is
spent to insure absolute purity. Ask for
the brewery bottling.—Jo0s. Schlitz Brew-
ing Co., Youngstown, Ohio.

“Man serves his time to every trade—
save censure—Critics all are born, not
made.”—The beer brewed to-day by the
Worcester Brewing Corporation is be-
yond the criticism or censure of the most
exacting connoisseur. It gives strength,
health and happiness. It is a valuable
food in the home. It is brewed from
the finest Bohemia Hops, which are im-
ported expressly for us. The very best
fruits of Nature are used in the brew-
ing, and the utmost precautions are
taken that purity and perfection may al-
ways be secured. Cleanliness is our
watchword.—Worcester Brewing Corpor-
ation, Worcester, Mass,

Ale brewed from malt alone possesses
important dietic properties that are
lacking in common ales. Carling’s Ale
is brewed from the purest and most
scientifically prepared malt, and contains
more food and less alcohol than com-
mon ales. That is why it is so regularly
prescribed by family physicians for
building up their patients.—Carling, To-
ronto, Can,

Beer weather beer should be pure beer,
wholesome beer, well brewed beer, prop-
erly aged beer, clean beer, fine tasting
beer, sparkling spring water beer, per-
fect beer. To be all these, it must be
Olympia beer, which is the only beer
combining all these good qualities. Every-
body drinks Olympia beer.—Henry Seif-
fert, Spokane, Wash.

The beverage that cheers and invigor-
ates during summer’s depressing heat is
the American family beer. For luncheon,
dinner or at bedtime it is the drink par
excellence for health, strength and nerve.
Don’t fail to try a case of this pure
and palatable, as well as refreshing beer,
and you will never be without it for a
day afterwards.—dmerican Brewing and
Malting Co., Grand Forks, N. Dak.

For that tired feeling there is nothing
to equal a glass of Walkerville Lager.
It will tone up your system and recuper-
ate your worn-out energy better than
anything else.—S8mith’s, St. Thomas, Ont,
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For health and happiness there is no
beverage that can approach our beer.
It is always pure, of uniform quality
and of the highest excellence. It has
that luscious flavor, combined with a
body and strength, that is the delight
of all connoisseurs.—dAmerican Brewing
and Malting Co., Great Falls, Mont.

The drink for summer is Lexington
bottled beer. When properly cooled it is
not only delightfully refreshing, but its
tonical properties will counteract, as no
other drink, the debilitating effects of
hot weather, and, being properly matured,
will never cause biliousness like badly
brewed “green beer.” It’s a marvel of
purity, and is bottled with the greatest
care.—Lexington Brewing Co., Lexing-
ton, Ky.

Taste the test. Uniformly good taste
is the infallible sign of well-brewed
beer! It demonstrates the use of the
very best barley-malt, highest grade Bo-
hemian hops, special culture yeast, and
thoroughly filtered water. The best tast-
ing beer is Budweiser, “ King of Bottled
Beers.” It always tastes the same.—An~-
heuser-Busch Brewing Ass'n, St. Louis.

Pure beer, any physician will tell you
that beer as a table beverage is conducive
to health—and he will also lay emphasis
on the need of having beer that is abso-
lutely pure. Champagne velvet beer is
pure. It is not only a drink, but a food—
and creates a wholesome, natural appe-
tite for such other foods as are most
necessary to health. Champagne velvet
beer works with nature. Order a trial
case. Either Phone 1664.—Terre Haute
Brewing Co., Indianapolis, Ind.

Make Old Sol go way back and sink
down by quaffing a glass of Birkhofer
beer.—The Birkhofer, Minneapolis, Minn.

Are you tired?—Spring fever is catch-
ing. And such a tired feeling. Want
to know how to cure it? Whenever you
feel it coming on, just get next to a
glass of right good, cold, foaming Steam
Beer. You'll find it the best spring
fever tonic you ever took. It’s cooling,
refreshing, appetizing and delicious.—
Union Brewing Co., Los Angeles, Cal.

Something to brace up your energies
and give them new life on a hot day is
a glass of our pure and healthful Al-
toona Brewery Beer. For the profes-
sional or business man that becomes de-
bilitated or loses his appetite from heat,
or any other cause, there is nothing that
will prove a strengthener and appetizer
like our beer.—dltoona Brewery, Al-
toona, Pa.

Whatever you drink outside, let your
home beer be Schlitz. That is pure

beer. No bacilli in it, nothing to make
you bilious. Beer is a saccharine prod-
uct, and germs multiply rapidly in it.
The slightest taint of impurity quickly
ruins its healthfulness. We go to the
utmost extremes to prevent that. Cleanli-
ness is a science where Schlitz beer is
brewed. We even cool the beer in plate
glass rooms, in nothing but filtered air.
Then we filter the beer. Then we steri-
lize every bottle. And Schlitz beer is
aged. The beer that makes you bilious
is green beer. When you order beer for
your home, get the healthfulness with-
out the harm. Get a pure beer, get an
old beer, get Schlitz—Taylor Brewing
& Malting Co., 4lbany, N. Y.

When women entertain at cards, etc.,
there’s some sort of a beverage required
—and it ought to be a good beverage for
the sake of one’s personal satisfaction.
Each guest will enjoy Rainier Beer—it's
something that is distinctly good, and
there isn’t a drop of harm in a houseful
of it. Its flavor makes staunch friends.
—Los Angeles Wine Co., Spokane, Wash.

Don’t be mean—share good things with
your family. Send home a case of Birk-
hofer Beer. It is the par excellence of
the brewmaster’s skill.—The C. Birkhofer
Brewing Co., Minneapolis, Minn.

There is nothing so bracing and thirst
quenching, when suffering from spring
fever or fatigue, as a foaming glass of
our beer. You think you have a new
lease on life after enjoying its exhilara-
ting thrill—d4ltoona Brewery, Altoona.

It’s never too late to test the quality of
Metz Bros.” beer. It’s an excellent spring
medicine, good to taste, easy to take, and
an appetite creator in whose wake sat-
isfaction always follows.—Metz Bros.
Brewing Co., Omaha, Neb.

Just before retiring a glass of Lexing-
ton Beer will insure a peaceful, unbroken
sleep. It is soothing and restful for the
nerves, aids digestion in its tonical ef-
fect. In the morning you will awake
feeling bright and vigorous. This is an-
other guarantee of its purity.—Lexing-
ton Brewing Co., Lexington, Ky.

You can get more satisfaction out of
an absolutely pure, well-made beverage
than any other kind and that’s why Rain-
ier Beer holds its old friends. Once
you try it, the other kinds are not good
enough.—Los Angeles Wine Co., Spokane,
Wash.

A night cap is all right if it's Gold
Top Bottled Beer. It means sound sleep
and pleasant dreams. Drink it freely—
youw’ll never have a headache in the
morning.—Jétter Brewing Co., Omaha.
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Treat your palate these hot days by
drinking New England Beer. Its pur-
ity and healthfulness are endorsed by
leading chemists and physicians. Try a
case of the brewery bottling at your
home or at the shore and notice the
improvement this beer speedily effects
in your appetite, energy, strength and
vigor, Watch how it brightens the spirits
and gives freedom from indigestion
anaemia and debility.—New England
Brewing Co., Hartford, Conn.

Nectar for the gods was never sipped
with such gusto as the epicure feels
when a glass of our delicious, sparkling
and highly invigorating beer trickles past
his fastidious palate. When run down
in health, or when you have that “all
gone ” feeling, try a bottle of our beer.
You will think it is the long sought for
fountain of youth and renewed vigor.—
Jac Kiewel Brewing Co., Crookston.

The cooling influence of a glass of
beer on a hot day cannot be overesti-
mated, especially when it is a glass of
pure and invigorating American beer.
It is without a rival in flavor, palatable-
ness and deliciousness, and is a bracer
that will keep up your strength during
summer’s depressing heat.—American
Brewing and Malting Co., Great Falls.

Served to the best families in Omaha
who appreciate the high quality of the
Metz beer as a beverage and as an in-
vigorating tonic the Metz is every day.
Our fine brew is gaining favor every day
with both invalids and convalescents, as
well as for a table beverage. If you
haven’t yet ordered it don’t fail to do
so. It will repay you in both health and
strength.—Metz Bros. Brewing Co,,
Omaha, Neb.

The beverage that cheers and invigor-
ates during summer’s depressing heat is
the Bohemian lager beer, brewed by the
Buffalo Brewing Company, Sacramento.
For luncheon, dinner or at bedtime it is
the drink par excellence for health,
strength and nerve. Don’t fail to try a
case of this pure and palatable as well
as refreshing beer, and you will hever
be without it for a day afterwards.—
Hansen & Kahler, Oakland, Cal.

Banner beer a friend! Not a foe. Be-
cause the materials that enter into the
manufacture of Banner Beer are ab-
solutely pure. No *“dopes” or drugs
whatever. Laborers and many others sub-
ject to weak backs and kidney troubles
will drink no beer but Banner. They
say it builds up the system, instead of
injuring the kidneys. These facts plainly
demonstrate the purity of our product.
—Banner Brewing Company, Saginaw.

If you wish to be healthy and happy
drink good beer, such as the Lexington
brand, known for its purity, palatability
and general excellence. Some beers taste
good, but are not good, some beers are
good, but don’t taste good. Lexington
beer tastes good and is good—yet our
price is not in excess of inferior makes.
Have you tasted our beer?—Lexington
Brewing Co., Lezington, Ky.

It’s a good brew.—Try our beer; it’s
light, healthy, tasty, bright and spark-
ling, refreshing and exhilarating. Our
beer is a beverage you'll enjoy at your
meals. Let us send you a case bottled.
—Salem Brewery Association, Salem.

The drink for summer is Congress
bottled beer. When properly cooled it
is not only delightfully refreshing, but
its tonical properties will counteract, as
‘no other drink, the debilitating effects of
hot weather, and, being properly matured,
will never cause biliousness like badly
brewed “green beer.” It's a marvel of
purity, and is bottled with the greatest
care.—Haberle Brewing Co., Syracuse,
N.Y.

The fountain of youth and vigor that
has been sought for so eagerly could be
found in our beer. The best way to
remain young is to keep up your con-
stitutional strength with a good, pure
and invigorating beer like that brewed
by the Lexington Brewery. In hot
weather it is both food and drink, and
is always palatable.—Lexington Brewing
Co., Lexington, Ky.

Competition is the life of trade, but
success is won by merit; that’s why
Stegmaier’s beer is far in the lead with
popular preference—wholesome, health-
ful, invigorating—because it is properly
aged, absolutely pure.—Stegmaier Brew-
ing Co., Wilkes-Barre, Pa.

What have you on the ice? An im-
portant question in these hot days, which
can always be satisfactorily answered if
you keep a stock in the house of some
of the following well known pure and
healthful ales, porters and lagers.—
8mith Bros., New Bedford, Mass.

A picnic without beer! Perish the
thought! To be sure you want beer at
every picnic to wash down the usual
picnic sandwiches, cold meats, crackers,
etc. Don’t let it escape your attention
that Kiewel’s beer is a “picnic” beer
for any and every occasion.—Kiewsl,
Crookston, O.

There are two things these summer
days great for your health—recreation
and good beer.—The Pittsburg Brewing
Co., Scranton, Pa.
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Something tempting to the jaded pal-
ate is to be found in the brand of beer
we have to offer, the Metz. It’s an ap-
petizer, a tonic and an aid to digestion.
For family and table use we deliver it
in case of 24 bottles, pints or quarts.
Wish you’d order a sample case.—Metz
Bros, Brewing Co., Omaha, Neb,

Our beer is chemically pure, an analy-
sis by experts will attest. Good reason;
hops, water and all the rest of the in-
gredients are the best we can buy, our
brewer knows his business and we take
honest pride in our product. You can’t
do better than buy our beer.—American
Brewing and Malting Co., Great Falls.

These hot days you want a good
cooling drink in the home. It needs to
be refreshing -and healthful. Beer is
what you want—it is the best thing you
can drink for a hot day. It quenches
the thirst quicker than soda water or
lemonade, and is healthful. Rainier beer
is the beer you want for the home. It
is as pure as a beer can be brewed—it
is absolutely healthful—the entire fam-
ily can use it. A dozen bottles deliv-
ered to your home for $2.00, or 20 cents
the single bottle.—Los Angeles Wine Co.,
Los Angeles, Cal.

Here’s a sign of good cheer in the
pure amber beer that gives vigor and
pleasure and joy. A perfect brew. Un-
excelled for table use and highly recom-
mended for the weak and convalescent.
Palatable, wholesome and nutritious,
Metz’s beer is the standard of quality.—
Metz Bros. Brewing Co., Omaha, Neb.
' An ideal home drink must be palatable,
refreshing and healthful, and it must be
pure. It must be a drink that the en-
tire family can use. Rainier beer is
just such a home drink. It is good
for both woman and child, has medicinal
properties, and is as pure as good ma-
terial and workmanship can possibly
make it—Los Angeles Wine Co., Los
Angeles, Cal.

The right kind.—Our bottling is the
summer drink par excellence. It is pure,
wholesome, refreshing. Prepared and
bottled in absolute cleanliness, in accord-
ance with the most approved methods.—
Spokane Bottling Works, Spokane, Wash.

New England beer will add much to
the enjoyment of your vacation. It
creates an appetite and gives strength to
the system. It’s a fine tonic.—The New
England Brewery, Hartford, Conn.

Brewed by experts from the best, most
carefully selected, imported hops, in one
of the most modern, up-to-date, and
cleanly breweries in America.—L. T.
T'rousdale, Birmingham, Ala.

It’s a pretty sight which the thirsty
and over-heated enjoy most when putting
the foaming vision out of sight. By
common consent Phoenix High Grade
Beer is the best summer beverage to be
had at any price. It can be drank
without harm, cools at once without heat-
ing afterwards, is a healthful stimulant
for the system, and is the daily medicine
for crowds who are never ill.—Phoeniz
Brewing Co., West Bay City, Mich,

At three score and ten there is no other
beverage like Metz’s beer. As a tonic it
has most marvelous invigorating proper-
ties. Being an absolutely pure drink, it
has no deleterious effect on the liver or
kidneys, but adds life and vigor to the
age-weakened system.—Metz Bros. Brew-
ing Co., Omaha, Neb,

Speaking of beverages.—Here’s to the
friend of the thirsty! The best and most
refreshing drink you can obtain is a good,
honest, always-the-same beer. It’s only
mildly exhilarating, promotes cordiality
and has no after-clap of insomnia, head-
aches, or nausea—provided, of course,
you get a pure, unadulterated beer.
Crookston beer meets all the specifications
enumerated above.—Jac Kiewel Brewing
Co., Crookston, Minn,

Cool drinks are in demand on the golf
links. Golfers know that nothing excels
a nice cool glass of pure New England
beer. It takes away that tired feeling,
gives new life and helps them to make
a better score on the next round.—The
New England Brewing Co., Hartford.

A delicious glass of beer, pure, spark-
ling and invigorating, is at once an ap-
petizer, and satisfies the appetite it pro-
vokes, because it is nourishing and both
meat and drink when it's pure. For lun-
cheon, dinner or as a bracer and pleasant
beverage between meals, or as a night cap
to quiet the nerves there is nothing like a
glass of American beer.—dmerican
Brewing and Malting Co., Columbus, O.

In the rush of to-day’s business there’s
nothing to equal Heurich’s beer as an
invigorator or strength-giving beverage.
Quaff it as you wish; it’s a delight to the
last drop; a sparkling, foaming potion
of taste pleasing excellence—Chr. Heu-
rich Brewing Co., Washington, D. C.

You wouldn’t believe there was such a
difference in beers until you use one of
Krug’s popular brands. They are always
uniform—perfectly brewed and well
aged, absolutely pure and leave no bad
“after effects.” The kind of beer that
acts as a tonic and a system builder.
Order a trial case and begin to enjoy
life—Fred Krug Brewing Co., Omaha.
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Here's good health to you—A draught
of pure sparkling New England beer.
It quenches the thirst and invigorates the
system.—The New England Brewing Co.,
Hartford, Conn,

Something to brace up your energies
and give them new life on a hot day is
a glass of our pure and healthful Al-
toona Brewery beer. For the profes-
sional or business man that becomes de-
bilitated or loses his uppetite from heat,
or any other cause, there is nothing that
will prove a strengthener and appetizér
like our beer.—dltoona Brewery, Al-
toona, Pa.

After the entertainment a refreshing
glass of Birkhofer beer finishes off the
evening delightfully.—The C. Birkhofer
Co., Minneapolis, Minn,

Enjoyment. A bottle of New England
beer after a hard day’s work takes away
that tired- feeling and assures good rest.
—The New England Brewing Co., Hart-
ford, Conn,

An economical luxury is & good, whole-
some, delicious beverage like Buffalo
lager. 1It's a luxury to taste, not to the
pocket book, for its price is moderate,
its excellence considered. Care in selec-
tion of materials, care in brewing, make
it most healthful, too.—Bujfalo Brewing
Co., Sacramento, Cal.

A refreshing beverage for hot days
and cold days—night ditto—is the often
spoken of Amber Cream beer. Anyone
who knows anything about beer will tell
you it’s a palatable drink. But it’s more
than that, it’s pure and wholesome as to
ingredients and brewing to the last de-
gree of modern success in turning out
a fine beer. Got the name Amber Cream
beer?—Lansing Brewing Co., Lansing.

The only beer that leaves the right
taste in the mouth and the right feeling
in the stomach. The only beer that
doesn’t go down like soap, or stick fast
like sealing wax. The only beer that is
a universal favorite. Olympia beer hasn’t
a single fault or drawback, but is perfect
all the way through, “It’s the water.”
—Henry Seiffert, Spokane, Wash.

Polite society insists on getting noth-
ing but the best in beverages, as in
houses, home furnishings, clothing and
everything eatable. Polite society long
ago indorsed Buffalo Lager Beer as pal-
atable, pure, refreshing, wholesome and
an altogether delightful beverage. What’s
good for polite society is none too good
for you. New brew. Bohemian.—Buf-
falo Brewing Co., Sacramento, Cal.

Terre Haute Brewing Co.’s Salvator
Beer is one of the most delicious winter

" drinks on the market. The material used

in brewing this beer is the most ex-
pensive that can be used for that pur-
pose. The flavor is without equal—being
very much the same as that of the Mu-
nich beer, which is famous all over Eu-
rope. Try it—The C. Habick Co., In-
dianapolis, Ind,

A carload of beer.—The quantity is
significant of our output, and the out-
put tells the tale of right price and right
quality. A solid car of beer from the
American Brewing Company, St. Louis.
—Jacob’s Pharmacy, Atlanta, Ga.

You can’t pick a winner in everything
as easy as you can in ale. So when
you say “Frank Jones’s Portsmouth
Golden Ale,” mean it and stick to it.—
Hiram Wheaton & Sons, New Bedford.

Something nice for a fellow when he
is warm, fatigued or thirsty is a foam-
ing glass of delicious Metz beer. It is
a bracer, an appetizer and a beverage
that is both food and drink. For sum-
mer there is nothing equal to it as a
thirst quencher.—Metz Bros. Brewing
Co., Omaha, Neb,

The very best he ever tasted is what
Santa Claus says about Koch’s beer, and
no one can deny that he knows.—Koch’s,
Williamsport, Pa.

When you’re hot and thirsty just ad-
vise Old Sol to lose himself while you
make yourself content by getting outside
of a glass or two of Heurich’s.  There’s
every delight, no aftermath of ill, in
drinking Maerzen, Senate, or Lager,
which has made countless thousands re-
joice. Are you with the multitude in
the use of Heurich’s beer?—Heurich
Brewing Co., Washington, D. C.

Just before retiring a glass of Lexing-
ton beer will insure a peaceful, unbroken
sleep. It is soothing and restful for the
nerves, aids digestion in its tonical effect.
In the morning you will awake feeling
bright and vigorous. This is another
guarantee of its purity.—Lexington
Brewing Co., Lexington, Ky.

This extract combines in richly con-
centrated form the life-sustaining prop-
erties of malt and hops and is unsur-
passed as a tonic.—The Clifford Phar-
macy, South Norwalk, Conn.

Finest table beer in America. Pre-
scribed by leading physicians as the
greatest tonic on earth. Known every-
where for its purity.—The E. O. Jones
Co., Youngstown, O.

If you haven’t tried Fischer's May
Bock Beer you are denying yourself of
a season’s treat.—The Hubert Fischer
Brewery, Hartford, Conn.

BEER
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If Thomas Buckley could serve his
customers with a better ale than Frank
Jones’s, he'd do it. But he can’t, and he
knows it. That's why Frank Jones’s
Portsmouth ale is always on draught at
No. 353 Acushnet Avenue.—Smith Bros.,
New Bedford, Mass.

Strength in it. There’s health and
strength in a bottle of pure beer. And
Stoll’s real German brew has purity and
quality. Barley in it for food. Hops
for tonic. And just enough alcohol
to aid digestion. Essential to the weak,
healthful for anybody. A standard, high
grade beer. Unsurpassed for table use
or medicinal purposes. The beer that
cheers, nourishes, invigorates.—The Stoll
Brewing Co., Troy, N. Y.

At luncheon, dinner, or supper the
very best thing to wash down any kind
of food is a bottle of thirst-quenching,
blood-making, health-giving beer, which
has no equal and never had a superior.
The taste of it is refreshing, and it is
the kind of pure beer that never gives
one a headache. Suppose you try a box.
You will like it so well that you will
want the same every week for your
family’s sake. The price of it will please
you, too.—Baraboo City Brewery, Bara~
boo, Wis.

These July days and evenings when
the heat oppresses the body and parches
the throat, the cooling and invigorating
elements of Stegmaier’s beer make it
a boon to perspiring humanity. The de-
mand for our beer was never so great as
it is now. People have come to know
the real worth of this beverage and
they are asking for it everywhere in
preference to other brands. Every pack-
age guaranteed according to the Pure
Food Law, Serial No. 1969. Insist on
having it and beware of cheap beer.—
Stegmaier Brewing Co., Scrantom, Pa.

What attention do you pay to the beer
you drink? Are you satisfied if it only
“ tastes ” like beer? It is of interest
to you to know that “New England
Beer ” means more than the taste. It is
so purely brewed of nutritious malt and
hops that its use imparts new energy
and strength—besides a flavor that is
delightfully real. Bottled at the brew-
ery and delivered to families in con-
venient packages—The New England
Brewing Company, Hartford, Conn,

The cooling influence of a glass of beer
on a hot day cannot be overestimated,
especially when it is a glass of pure and
invigorating real German beer. It is
without a rival in flavor, palatableness
and deliciousness, and is a bracer that
will keep up your strength during sum-
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mer’s depressing heat. No one should
be without a case of Stoll’s real German
beer in the house.—The Stoll Brewing
Co., Troy, N. Y.

A light lunch at bedtime becomes al-
most a feast by the introduction of
Munster or Bohemian beer. The stimu-
lating effect is so mild, the refreshing
sleep which follows their use, just be-
fore retiring, fortifies one for the duties
of the morrow—Casey Bros., Scrans
ton, Pa.

The best goes in Buffalo: Rich flavor
—together with unquestioned purity in
Buffalo is a rich, mellow flavor. This
result is impossible without the very
best of materials and the greatest care
in every detail. Buffalo is a good beer
and a healthful beer.—Buffalo Brewing
Co., Sacramento, Cal.

The best thing served with a midday,
afternoon or evening meal is a light,
palatable, digestion aiding beer. And
Amber Cream beer gets the 100 per cent.
mark on all these points and others—pur-
ity, for instance. Amber Cream beer
beats wine, water, coffee, tea or milk as
a table beverage, and produces no bad
after effects. Waste no time in ordering
a case or two and settle the question of
its quality for yourself.—Lansing Brew-
ing Co., Wilkes-Barre, Pa.

For luncheon or the evening meal
there’s nothing so appetizing, so restful,
so altogether satisfying as a table bever-
age as Neuweiler’s beer. Then, too, a
glass or two with a couple of sand-
wiches induces sweet sleep and promise
of a clear head in the morning. Purity
beer is a mighty good everyday all *round
drink. Bottled by L. F. Neuwieler &
Son, Allentown, Pa.

The foremost temperance workers
agree that the use of a mild stimulant
like beer does not create an appetite
for strong drink, and is actually healthy.
Pabst Blue Ribbon Beer has the lowest
percentage of alcohol of any beer and
the highest percentage of real nourishing
food. The Pabst brewing process is
based on practical, healthful principles,
and gives to Blue Ribbon Beer qualities
most desired from a temperance stand-
point.—Pabst Brewing Co., Cleveland, O.

Winter has gone; Spring is here. But
in all seasons our excellent brews re-
main within your reach. Nothing will
add more pleasure to a day’s outing.
Convince yourself. “The Beer That's
Drank ” is a beverage of cheer and gets
the first call everywhere. Bottled and
on draught in the cafes.—The Hellman
Brewing Co., Waterbury, Conn.
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The truth about whiskey. Rye whis-
key is made of rye grain moistened and
heated until the starch in the grain is de-
veloped. Rye or barley malt is then
added to the mash and a chemical change
takes place, turning the starch into
sugar. This last mixture is fermented
by the use of yeast and the product, now
technically known as the “beer,” is sent
through a still and then again through
a second copper still, from which we get
whiskey—a high-proof colorless liquid.
This liquid at the distillery is put into
oak barrels charred on the inside to open
the pores of the wood, thus permitting
the tannin in the oak to come more
quickly in contact with the whiskey, and
in the course of time becomes the beau-
tiful amber colored fluid known as Rye
whiskey. This process seems simple,
The secret is in the way it is done and
in the quality of the material used. In
our distillery only the best rye grain and
the best and highest priced barley malt
is used. Only the best oak that can be
bought is used for the barrels. All this
has and does cost money, but it has made
the reputation of Gibson's pure Rye

whiskey; it has made the Gibson’s dis- -

tillery the largest producer of High
grade Rye whiskey in the world.—Moore
& Sinnott, Philadelphia, Pa.

Good liquors are what we handle. We
never care to recommend poor, cheap
stuff. Fine liquors that please the most
particular are here in any quantity de-
sired. Holiday supplies are easily ob-
tained at very reasonable prices. Those
who are not well posted can have the
value of our experience by asking.—D.
8. Way Drug Co., Colorado Springs, Col.

A neighborly feeling prompts one to
be sociable at times and extend hos-

pitality to their friends when they call, .

s0 keep your sideboard stocked with
good table wines, pure and velvety whis-
key from our choice stock of liquors.
Our prices are always right, and our
goods are always fresh—Ingersoll &
Esler, San Bernardino, Cal,

We are able to offer the largest stock
of all the best known and reliable brands
of select whiskies, also an enormous and
varied stock of whiskies put up under
our own label and bottled under our di-
rect supervision in our wine rooms.
These from rigid tests prove second to

none and for aroma and flavor are rarely
equaled. They are the best to be had
at any price. From all over this state
and many others besides come mail or-
ders for our brands. These are filled
promptly and shipped by return ex-
press. All of our goods carry with them
the guarantee of absolute satisfaction or
money refunded. As a store for family
liquors we lead—our prices always by
comparison showing a drop below others
by fully thirty per cent., this because we
are satisfied with small profits.—Jacob’s
Pharmacy, Atlanta, Ga.

“A little whiskey now and then is
relished by the best of men,” and above
all let it be Oronoco Rye. Oronoco Rye
is not a whiskey that is to build up a
sale for to-day and be forgotten or sup-
planted to-morrow. It’s a whiskey whose
merit of quality makes it permanent
friends, whose list grows longer all the
time. The man who drinks Oronoco to-
day will drink it years hence. He'll
never find another rye so tasty, so rich,
so all-satisfying.—Edward J. Quinn,
Washington, D. C.

Don’t forget that among the multi-
plicity of candidates offered for your
suffrage there is one indorsed by all par-
ties. Republicans, Democrats, Socialists
and even the Prohibitionists, when the
doctor orders it, and that is the G. F. H.
Private Stock Rye Whiskey. Polls open
from 6 a. m. till 9 p. m. Saturday till
11 p. m. You can send your vote by
mail, or telephone 406.—Qeo. S. Hewett
Co., Worcester, Mass.

All of the injurious effects attributed
to whiskey come from mixed, manipu-
lated stuff that’s but a poor imitation of
the real article. Pure whiskey, properly
made, well aged and untampered with
is not only harmless, but decidedly bene-
ficial. It is difficult to obtain the right
article because there’s less profit to the
dealer. Every drop of whiskey sold here
is guaranteed to be absolutely pure. I
stake my reputation on every transac-
tion—I. H. Oppenheim, Atlanta, Ga.

On the buffet, in the sick-chamber, in
the mountains or at shore, a pure stimu-
lant like Green Valley rye whiskey
stands ready like a sentinel, over your
health and happiness. Faultless in
quality—honest in  measure.—Casey
Bros., Scranton, Pa.

WHISKEY
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That these are the best Porto Rican
Cigars we have ever seen is good word of
their quality. They come from one of
the leading factories on the island; the
highest grades of Porto Rican leaf are
used in them, and they are made as care-
fully and particularly as the best cigars
sent out from the neighboring island—
Cuba. They are distinctly different from
any Porto Rican cigars we have shown
heretofore.—Macy’s, New York, N. Y.

In supplying the demands of smokers
of all tastes and desires, our task has
been a heavy one. For years we have
made change after change; adding a
brand here, cutting out a brand there,
and now, we can consistently say we have
the most perfect stock of high-grade
cigars in the South.—Sanger Bros., Waco.

Try this Tobacco Shop for your next
Cigar and you will continue trying it, for
not only will you get the best smoke, but
positively save money. The good smoker
and the connoisseur all find the greatest
satisfaction in their purchases made in
this Little Tobacco Shop.—d4braham &
Straus, Brooklyn, N. Y.

Half of the enjoyment of your com-
ing holiday depends upon the quality of
the cigars you take along. Don’t run
the risk of getting what you want when
you get there. We’ve something special
for every taste.—The 14th Strest Store,
New York.

The favored brand among all good
Jjudges of cigars is La Favorencia. Be-
ing Cuban hand-made, with a choice Ha-
vana filler, wrapped with the finest grade
of Havana, they offer an especially sweet
smoke. Their quality is always uniform,
owing to the skill with which they are
rolled, and experience used in selecting
the stock.—Cuban Cigar Co., Inc., Spo-
kane, Wash.

Cigars like you like ’em. Our cigars
are always so fresh and nice it’s no won-
der our cigar case is so popular. Make
it your headquarters and you will get
more pleasure out of the money you spend
for cigars. Ask us about some of our
special favorites.—The People’s Phar-
macy, Denison, Texas.

Go around the world cigar hunting and
when you taste a Kook’s Templar you’ll
wonder why you traveled so far from
home. For the Kook’s Templar is a cigar
of quality, despite its low price of 5
cents for one, $2.00 for a box of fifty.
Settle down to solid enjoyment with a
Kook’s Templar between your lips.—R.
B. Kook & Co., Fargo, N. D.

It’s up to you to try our Genl. Hart-
ranft cigars—we’ve done all we could to
furnish you fine ones. The tobacco in
our cigars is long filler and of the best
quality, and the people who roll them
thoroughly understand their business.
So, as we said before, it’s up to you to
smoke ’em. If we can succeed in having
you make a trial of one cigar, you are
very likely to finish the box.—C. E. Bair
& Sons, Makers, Harrisburg, Pa.

King Oscar cigars will be as good dur-
ing 1907 as they were in 1906. This is
not buncombe, but real fact. Buying to-
bacco in carload lots means regular qual-
ity—means the same good flavor. A

good cigar every time you want a good
cigar.—Harrisburg, Pa.

Uniformity of quality is the one great
feature of the Hyperion cigar. Every
cigar in each box is as near alike as hu-
man hands can make them. We buy our
Connecticut broad leaf and Havana to-
bacco in large quantities far in advance,
Even now we are still using 1904 crop
which is particularly fine.—J, P. Kil-
feather, New Haven, Conn,

Six reasons why the Taco cigar is gain-
ing favor with the smokers of Mansfield.
Kach cigar, after leaving the cigar mak-
er’s table, is packed in a cedar box, put
under pressure, and must remain in the
curing room three months before placing
on the market, That’s one reason.—
Mansfield, Ohio.

A good cigar means a Happy New
Year and he who smokes the Duke of
Albany special hand made Havana filler
Sumatra 5c. cigar cannot fail to receive
all the happiness it is possible to get out
of good tobacco. Now that nineteen-
seven has arrived, turn over that new
leaf and smoke only the cigar that you
know is of the best uniform quality. If
you have not tried the Duke of Albany
you do not know what you have missed.
Made by Dearstyne Bros., Albany, N. ¥.

The tired man’s comforter is a little
roll of weed scarce six inches long with
the magic name tobacco. Since Raleigh’s
day the civilized world has shared the In-
dian’s delight. Our modest share in the
business of bringing peace is the manu-
facture and supply of General Hart-
ranft cigars. From heart to wrapper
it’s a wholesome, aromatic soother for the
man of work, worry and care. Five cents
for one.—C. E. Bair & Sons, Makers,
Harrisburg, Pa.

CIGARS AND TOBACCO
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WINES

““ This,” said the host, as the butler appeared with two
pony glasses of the amber liquor, “is some especially
fine brandy. I mwant to see how you like it.”

“Ahr!” exclaimed the guest from Texas, as he tossed
it off, “ that’s good liquah, sah. I wouldn’t mind having
a drink of that.”—Philadelphia Press.

Wine and Spirit Section.—We know
that, quality considered, our wines and
spirits are lower in price than any to be
found in the city. We make a point
of selling nothing but what is absolutely
pure, making this a safe store to shop
in. We do away with the unpleasant
task of your carrying bottles with you by
delivering free all purchases to any part
of the city.—Hudson’s Bay Stores, Van-
couver, B. C.

Adbvertising Wines.—There is a certain
pleasure in advertising when you know
you are telling the truth. So it is with
me when I advertise and tell you that
the wines you get in my place are ab-
solutely pure. I know that when you
buy a gallon or bottle of this wine and
begin to take it, you will notice the bene-
fits derived from it. It will build you
up more than any tonic. The best spring
medicine.—Leon Greenberg’s, Hartford,
Conn,

Sweet Isabella Wine. Beautiful color
and absolutely pure. Retains almost per-
fectly the rich fruity flavor of the sweet
Isabella grape from which it is made.
Because of its purity and age it is very
beneficial used as a stimulant—Ged-
ney’s, East Orange, N. J.

Pure wines, for the table, the invalid
and the connoisseur. Twenty varieties
of the choicest productions of the best
known vineyards of California.—Jos.
Fleming & Son, Pittsburg, Pa.

Sherry Wine. If you are in the habit
of using an imported sherry at a high
price, try our California sherry. It is
not like the cheap sherries. It is the
highest grade made in California. It has
been properly made and aged, and it is
guaranteed to us and by us to you to
be strictly pure. It makes an excellent
stimulant for a weak stomach and is sure
to cure indigestion. Try it and you will
never want any imported sherry.—Leon
Qreenberg, Hartford, Conn.

The very life of the grape—most
healthful of fruits—all the sunshine and

zest it has gathered as it ripened in the
vineyard, is contained in Cook’s Imperial
Champagne—the most delicious and
healthful of wines.—Cook’s Champagne
Co.,, New York, N. Y.

Don’t you agree with us that wine has
its place in the daily menu quite as much
as bread and butter? We think so, and
would like to bring you over to our opin-
ion. Our special sales, held every sec-
ond Saturday, are doing much to popu-
larize the moderate use of wine as a table
beverage. Our sale prices are bona fide
reductions from list rates and enable
the judicious customer to obtain high-
grade wines at a cost low enough to
make their constant use an economical
consideration.—California Winery, Sac-
ramento, Cal.

This is claret time—claret lemonade,
punch, sherbet and the host of other
good things in which claret is used.
Claret is not a mere luxury, but is gently
stimulating, perfectly wholesome and pos-
sesses great properties of building up
the bone and muscle of the human frame,
providing it be good and pure. That’s
the kind sold here—we have the domes-~
tic and foreign brands.—The New Store,
Binghamton, N. Y.

Your physician will tell you of the
superior medicinal qualities of an abso-
lutely pure fermented grape wine. Great
‘Western champagne is the choice of dis-
criminating consumers the country over.
—Pleasant Valley Wine Co., Rheims.

Wines for the home.—Of course you
want the best, and most people know
when the best wines are wanted. Noth-
ing fills the bill like Peerless Brand.—
So. Cal. Wine Co., Los Angeles, Cal.

The wisdom of selecting a beverage
with care as to its purity and quality
must be apparent to everyone. Great
Western Champagne is the choicest,
purest, product of the grape, without a
superior, under any label, foreign or
domestic.—Pleasant Valley Wine Co.,
Rheims, N. Y.

WINES
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4A Dutch treat is one where one always

receives the equivalent of what is given.
In drinking our fine bottled goods, our
cream soda, strawberry, ginger ale, or
Dr. Pepper, you more than get the equiv-
alent of what you pay in satisfaction,
besides getting a treat that is fit for the
gods.—Ezcelsior Bottling Works, San
Diego, Cal.

Doesn’t it make you tired to have the
soda clerk offer you the old-fashioned
drinks when you ask for a Mary Mac-
lane highball? This new and up-to-date
summer drink is cooling, refreshing, in-
vigorating and devilish good. A little
different from anything you ever tasted.
To be had only at our fountain.—Newbro
Drug Co., Butte, Mont.

What is Grape Fizz? Why, just the
nicest blended fruit drink you ever
tasted. Made of the true fruit, pure as
can be—a real thirst quencher. Equally
as good as a phosphate or with ice
cream.—Lucas Bros.,, Mansfield, Ohio.

Grape juice for strength. There’s
nothing like the pure juice of luscious,
ripe grapes to give one strength. It
makes pure, rich blood, increases one’s
weight and is one of the most agreeable
system tonics that can be taken. Espe-
cially valuable in cases of debility follow-
ing illness. It also makes a delicious
beverage.—Gordon-Mitchell Drug Co.,
Winnipeg, Can.

Wanamaker Grape Juice is the juice
of the grape—pure and undefiled, with-
out chemicals or other deleterious pre-
servatives.

It is made from the most carefully se-
lected Lake Erie Concord grapes, thor-
oughly sterilized, and fresh, sweet, and
delicious.

It possesses strengthening and tonic
qualities, is harmless and easily digested;
and makes therefore an admirable drink
for invalids.

Its rare flavor also makes it a most
palatable Summer beverage, to be taken
either in full strength, or diluted with
plain or carbonated water, and served
with cracked ice and, perhaps, a dash
of lemon.—Wanamaker, New York.

1t is called by many “the restful drink.”
It is made from fresh, full cream milk,
and contains the right food elements in
proper proportion. Try a cup before
going to bed at night—especially if the
day has been a strenuous one—see how
comfortably you rest and how fresh
you awaken the next morning. It is a
nutritive diet for men, women and chil-
dren—F. Loeser & Co., Brooklyn, N. Y.

For a delightful summer drink you
should visit the elegant soda fountains

in Riker’s stores. Once you get a taste
of the delicious drinks we serve you'll
know where you can always depend on
fully satisfying that insatiable summer
thirst with something really good. We
have a number of “treats” in store for you
—delectable drinks such as are not
served at ordinary functions. Drop in
first chance you get.—Riker’s, Brooklyn.

El Verde Grape Juice—We’re selling
the new vintage now, and it excels in
every way any heretofore put on the
market. The “El Verde” grape juice in
the past has been far superior to all
others, and our patrons will be more than
ever pleased with the new vintage. It
is nothing but pure grape juice with all
the natural sweetness and flavor of the
grape. Unsweetened, undiluted and no
preservatives of any kind used.—H.
Jevne, Los Angeles, Cal.

Lime juice. Do you know that there’s
nothing quite so nice for a summer
beverage as a drop of lime juice. Of
course, pure lime juice is the only kind
to buy. To be absolutely sure that you
are getting pure lime juice you must
buy that bottled by the Hudson’s Bay
Company. Two or three teaspoonfuls
in a glass of cold water makes a drink
fit for a king. A bottle will make about
fifty glasses; very special indeed.—Hud-

‘son’s Bay Stores, Vancouver, B. C.

Keep cool. We will do our part to-
ward keping you cool. At our fountain
you will find iced beverages that are not
only delicious but pure, wholesome and
healthful. Our cream is the cream of
creams. We have electric fans to assist
the cooling process.—Reynolds Drug Co.,
Denison, Texas.

Ice cold deliciousness. What a satis-
faction an “ice cold” fountain drink is.
How delicious it is. How it appeals to
the appetite. How refreshing. Ice is
not saved at our fountains. We know
our drinks will not be right unless “ice”
and plenty of it is used. It’s the “ice”
as well as the mixing and the materials
and the cleanliness that makes our foun-
tain drinks so delicious.—Kingston, Deni-
son, Texas.

New and old beverages. Tastes differ,
but they never differ so much that they
cannot be suited at our fountain. We
serve all the old-time fountain favorites
as well as all the new ones that are
worth while. If you want plain sodas,
mineral waters, phosphates, cream com-
binations, root beer, ginger ale, egg
drinks, ice cream soda or new and delici-
ous specialties, we have them—all at .
their best—Reynolds Drug Co., Deni-
son, Texas.

SOFT DRINKS
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Call in at one of our fountains on a
hot day or evening. We will serve you
the coolest and best drinks you ever
tasted. They quench the thirst because
they are made right. Expert operators
at all our fountains. All the latest
American drinks.—Watson’s, Winnipeg.

Drink at the big white onyz fountain,
Every fancy drink made by expert mix-
ers from genuinely pure materials.
Clear, sparkling waters, suggesting cool,
rock-bound springs—phosphates, sun-
daes, egg drinks, lemonades. Stop as
you go by.—Boswell & Noyes Drug Co.,
Los Angeles, Cal.

A lover’s retreat in our soda fountain.
For those who love a cool and refresh-
ing soda flavored with the real taste of
the garden, just sweet enough, our foun-
tain suits. There must be something
about our fountain that brings people
back for more. You will come back
too, when you taste our flavors.—Owl
Drug Store, San Bernardino, Cal.

Fancy sundaes. Good every day in
the week and Sunday too. Pure ice
cream with different combinations of
flavors, fruits, syrups, nuts, ices, etc.,
so ingeniously put together as to make
the most delicious and cooling dish of
frozen cream—Towne, Secombe & Alli-
son, San Bernardino, Cal.

Commodore Peary has the honor of
“The nearest the pole.” The “coolest
spot” most Springfield people can dis-
cover this summer will be found in the
bottom of one of our dishes of ice cream
or a glass of delicious red raspberry
sherbet, Fifteen minutes for 10 cents,
away from the hot sun, making a pleas-
ant discovery every time a spoon touches
ihe lips.—Maldaner & Sons, Springfield.

White Rock Water—We can’t say too
much about White Rock water. It is
without question the finest water pro-
curable for drinking purposes. Its
flavor is delicious and it has certain
healthful qualities not to be found in

other waters. It is full of life, vim and
sparkle, but has not the bite, burn and
sting of other charged waters. Every-
body knows the need of pure water—
or ought to. There couldn’t be a water
purer than White Rock. We are sole
agents.—H. Jerome, Los Angeles, Cal.

Now! About the dinner? The dinner
has three essentials—turkey, cranberry
sauce, and water. The water ought to
be purest and best, so call.—The Ingram
Lithia Water Co., Birmingham, Ala.

Some natural drinks. Mineral Water
is Nature’s drink, and a drink fit for
the gods it is, for it does its duty well
and quenches.your thirst. Very healthy,
too. You ought to drink a glass of min-
eral water every day. We carry the
various brands.—Towne, Secombe &
Allison, Druggists, San Bernardino.

A man said yesterday. “I have par-
taken of Root Beer at several different
fountains, but it does seem to me some-
how that what I get at the People’s
Pharmacy Fountain is the most refresh-
ing and best tasting of all.” Not only is
this the case with root beer—it’s the
same with everything we serve. Give
us a fair trial and you will be convinced
that the man who complimented our root
beer yesterday was correct. Ice cream
delivered to any part of the city in any
quantity without extra charge.—The Peo-
ple’s Pharmacy, Denison, Texas.

Pure refreshing Ginger Ale. No, all
ginger ale is not pure, as many of the
so-called ginger ales do not contain
even the smallest amount of ginger, Our
ginger ale is the “real thing.” It is
made of genuine ginger root, sugar and
pure spring water. Youll notice the
difference when you try it. Its a
healthful drink and is most refreshing
and stimulating—just the drink for you
when fagged out with the heat. On
draught at our fountains, 5¢ a glass, or
in bottles 10c.—Central Drug Co., San
Bernardino, Cal.

SOFT DRINKS
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The soda water we serve is sure to
please those who appreciate quality.—
Wanamaker’s, New York.

Leave your thirst at our fountain.
“The parting will be sweet.”—Wana-
maker’s, New York,

The soda water we serve touches the
thirsty spot and satisfies the fastidious
ones.—Wanamaker's, New York.

Delicious foaming soda flavored with
pure fruit syrups and served with cream.
Can anything be cooler or more cooling?
—Macy’s, New York.

Refresh yourself during the summer
days at our soda fountain. The most
delicious drinks with pure fruit flavors.
Just try our fountain once.—Wanama-
ker’s, New York.

The difference in soda drinks.—Two
persons may mix the same materials
and get a greatly different result. Then,
too, the deliciousness of a drink depends
much on the quality of the ingredients.
Our fountain is in charge of an exper-
ienced dispenser—a man who thoroughly
understands the serving of mixtures and
who keeps instant tab on the new things
as they are introduced; and in line with
the policy of our whole store none but
the absolutely pure materials are served
from our fountain.—Wanamaker’'s, New
York.

She smiles with delight, and so do all
our patrons when ice cream is served
that is calculated to tickle even the most
fastidious taste, made from the very
purest and choicest of cream and fruit
flavors, containing nothing in the small-
est degree unhealthful. It is both de-
licious and wholesome.—Wanamaker’s,
New York.

Cooling lays for thirsty days.—Cald-
well Sweet, Bangor, Me.

There are other reasons besides lo-
cation to account for the crowds at
Dean’s fountain—try the soda!—Dean’s,
Los Angeles, Cal.

Chocolate ice-cream soda made and ser-
ved exactly right.—Chocolate is the hard-
est to make and make right. It requires
50 much care and attention. Then good
chocolate is expensive and a great many
“skimp” on the quantity used. Try
our chocolate—it’s delicious.—A4ndrew R.
Cunningham, Detroit, Mich.

Hot, isn’t it? Soda water and ice

cream are the most desired articles now-
a-days. The following ads, selected from
old newspapers, are a little modified and
herewith given for the benefit of those
who are looking for suggestions when
writing ads for the hot and thirsty.—
Wanamaker’'s, New York.

Always remember at Wiley’s it’s pure,
that’s sure. Our fountain is marked by
its daintiness and cleanliness—every-
thing looked after as carefully and kept
as clean as though we had to do all the
drinking ourselves. Our soda water and
ice cream are the kind that’s sure to
please you—we are confident of that, for
no purer or better can be made.—Wiley’s,
Atlanta, Ga. .

Ginger ale outclasses lemonade, and
there is not the trouble of making it.
We have the genuine Belfast. Just hot
enough to be interesting.—7. E. Burne
Company, Knoxville, Tenn.

Refresh yourself during the Summer
days at our soda fountain. The most
delicious drinks with pure fruit flavors.
Just try our fountain once.—F. L. Qut-
mann, Colorado Springs, Colo.

Strawberry ice cream. The choicest
selected strawberries and bananas make
these two flavors of our ice cream es-
pecially fine. Our pineapple, vanilla,
chocolate and others are the best of their
kind.—Hazelwood Co., Spokane, Wash.

It touches the spot just right, and the
effect produced stays with the drinker.
Don’t flood the stomach with ice water
and other stuff that brings discomfort
first and dyspepsia afterwards. What’s
more delicious than our foaming soda,
flavored with pure fruit syrups and
served with cream? Can anything be
cooler or more cooling? Drinking it has
delighted crowds and hurt no one.—
Wyman’s, Bangor, Me.

Wiley’s is a delightful place to visit
these warm days. And why so? A
large, bright and well-ventilated room,
cool as can be—music by Atlanta’s best
orchestra—and the purest and best pos-
sible iced drinks, ice cream and ices ser-
ved. Could you want for a better Sum-
mer attraction? Before and after a
tour of shopping in the mornings and
afternoons, or a car ride after tea, are
the times to think of us and the many at-
tractions that await you.—Wiley's, At-
lanta, Qa.

SODA
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Cool, sparkling soda, served in cool,
thin, sparkling glasses by an expert
mixologist, makes Wynkoop’s ideal soda
peer of all. We've many new drinks
this year.—Wynkoop-Vaughn Co., Ta-
coma, Wash.

To drink a dream try our soda water.
It is all that money, experience, skill
and cranky ideas as to purity and clean-
liness can make it. Sparkling water,
rightly charged—pure fruit syrups—
plenty of ice—glasses of ample size—
these are a few of the features that
account for its excellence. Try our
perfect and daintily served soda once
and youw'll need no second urging.—
Sawyer's Pharmacy, Schenectady, N. Y.

Our ice cream soda and sundaes are
so good that they are helping us to
sell more soda water than we ever sold
before. Let our soda fountain help
make this hot weather pleasanter.—Ped-
ley, Mitchell & Egbers, Cannon City.

We are especially prepared to fur-
nish bottled soda in any quantity to pic-
nic and excursion parties, and the best
for the money—always.—Solomon’s, Pen~
sacola, Fla.

It touches the spot just right, and
the effect produced stays with the
drinker. Don’t flood the stomach with
ice water and other stuff that only
brings discomfort first and dyspepsia
afterwards. What’s more delicious than
our foaming soda, flavored with pure
fruit syrups and served with cream?
Can anything be cooler or more cool-
ing? Drinking it has delighted crowds
and hurt no one.—Macy’s, New York.

Dean’s soda touches the thirsty spot
and satisfies the fastidious ones.—
Dean’s, Los Angeles, Cal.

For a pure and delicious sherbet or
punch try one of Wiley’s, made from
the purest cream and choice ripe fruit
Jjuices—dtlanta, Ga.

Delicious soda waters aren’t a hap-
pening. It takes pure fruit juices, the
best of ingredients, utmost cleanliness
and expert knowledge to produce them.
—Charles Stuckert, Trenton, N. J.

‘We are often asked why it is that
our soda and fountain drinks taste so
much better than those they get at other
places. It is because the water is per-
fectly carbonated by our electric gen-
erator producing that clear, sparkling
water, with its snap and sparkle, that
goes- right to the thirsty spot. It is
because our fountain is so constructed
that it produces the coldest soda water
that can be drawn. It is because our
fountain is the sanitary kind, and every

glass of soda drawn from it means
health and happiness.—Pedley, Mitchell
& Egbers, Cannon City, Colo.

A lover’s retreat is our soda foun-
tain. For those who love a cool and
refreshing soda, flavored with the real
taste of the garden, just sweet enough,
our fountain suits. There must be
something about our fountain that
brings people back for more. You will
come back, too, when you taste our
flavors—Owl Drug Store, San Ber-
nardino, Cal.

Of course you want the best soda.
Ever try Kingston’s? If you have, you
know it’s the best. If you haven’t—
well you know you are missing it. It’s
cold, sparkling, luscious with rich
creamy cream—and tastes just right.
We mix it as you want it.—Kingston,
Denison, Texas.

Our ice cream soda is one of the
most popular drinks to be had in town.
It brings people from everywhere; it’s
so delicious and cool—Geo. E. Savage,
Portland, Me.

Soda Water at Will—With a “ Spark-
lets” Bottle—How often have you
wanted carbonic water, to add the neces-
sary life to your cooling drink, and
found the club soda or syphon exhaust-
ed? With a “sparklet” outfit no such
accident can happen; for you can al-

. ways have your soda water plant at

your elbow. There’s a magic in the
little capsules, that is easily invoked
to make a cooling and refreshing drink.
An attractive new feature is the club
soda set of six bottles, charging case,
and box of “sparklets” capsules, so
that a sufficient supply of carbonated
water can be prepared and set away to
keep cool, until needed.—Wanamaker’s,
New York.

Ing’s ideal soda is soda lightful.—
The Ing & Allen Drug Co., Sacramento.

Dean’s soda tickles the palate and
quenches thirst.—Dean’s Drug Store,
Los Angeles, Cal.

Dean’s delicious foaming soda flav-
ored with pure fruit syrups and served
with ice cream. Can anything be cooler
or more cooling ?—Dean’s, Loz Angeles.

The choice is not limited to half a
dozen flavors. There’s more than twice
that number from which to select the
flavoring for your soda water. All are
rich fruit syrups and perfectly deli-
cious. The soda water is pure and whole-
some, and everything around the foun-
tain and counter is clean and inviting.
—Patten Pharmacy, Qrand Forks.
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Our soda fountain is now at your ser-
vice for the summer season. A fine
place to stop and enjoy a delicious, re-
freshing drink—pure and wholesome.—
The Diamond Drug Store, Kansas City.

A few swallows of Mykrantz’s deli-

. cious, cold and sparkling soda water on
a sultry day will open your eyes to

the difference in a high grade, pure

fruit juice flavoring and that made by

artificial processes. Mykrantz’s choice

soda water is a boon to the thirsty on a

hot day like this.—Mykrantz, Columbus.

Something sparkling, exhilarating, re-
freshing comes from our soda fountain
on every turn of the valve. You will
soon learn how delicious each one of
the many drinks we prepare is. And
you will soon learn that our soda is as
- pure and wholesome as perfect mater-
ials and great care can make it—Dud-
ley’s Drug Store, Silver Springs, N. Y.

There is nothing on earth that will
cool you as quickly as a glass of pure,
sparkling, delicious soda, and when pre-
pared with the purest of fruit juices
and choicest of cream, like ours, it is a
nectar to the soul. The ice cream soda
we serve cannot be excelled. It is cool-
ing, refreshing, reviving, wholesome,
palatable and delightful. You must try
it at Lilley’s Ice Cream Parlors and
Candy Factory, Victoria, B. C.

Sliced Peaches and Crushed Rasp-
berries.—What a vision of deliciousness
arise as you think of them in connec-
tion with a cooling draught! How
tempting the thought! Well, they’re
more than tempting when served with
our ice cream soda. All this would be
wasted on old customers. They know
there’s no drink like these two bev-
erages of ours. They’re around our foun-
tain every day. It’s the stranger that
we hope to attract.—Schilotterbeck &
Foss Co., Portland, Me.

An elevated taste is displayed by
those who drink our soda water. They
have learned to discriminate between the
good, bad and indifferent and have
chosen the good as their favorite bev-
erage. QOur soda fountain can supply
an almost endless supply of flavors, and
from those and the pure soda water are
concocted delightful, refreshing, whole-
some and invigorating drinks—d4. L.
Ziegler, Druggist, ¥ork, Pa.

Hall's is a delightful place to visit
these warm days. And why so? A
large, bright and well ventilated room,
cool as can be—music by electric piano,
and the purest and best possible iced
drinks, ice cream and ices served. Could

you want for a better summer attrac-
tion? Before and after a tour of shop-
ping in the mornings and afternoons,
or a car ride after tea, are the times
to think of us and the many attrac-
tions that await you—Geo. E. Hall &
Co, Binghamton, N. Y.

Meet me at Watson’s fountain.
That’s what you should say to your
friends if you want to please them. We
have an expert operator in charge at
each of our stores. Our soda is pure,
delicious, refreshing and everything that
good soda should be.—Watson’s, Winni-
peg, Can,

Delicious soda daintily served. Every-
body likes our soda water with its spark-
ling freshness, its refreshing ice-cold-
ness and its thorough purity and whole-
someness. We go to endless pains to
make each drink suit the particular taste
of each individual customer. We serve
it just as you like it.—People’s Phar-
macy, Denison, Texas.

Ice cream soda.—There’s but one good
kind and you’ll find that at our foun-
tain. It is our earnest endeavor to
“Get Next” to just what you want,
not too sweet, just enough soda water
to “make it right” and only the best
of ice cream. Best fruit flavors and
all the new “kinks” in serving make
this the best soda fountain.—~Wana-
maker, Philadelphia. .

Our soda fountain is the chilliest,
coldest, frostiest proposition in town.
—Loranger & Culver, Saginaw, Mich.

Our ice cream soda is one of the most
popular drinks to be had in town. It
brings people from everywhere, it’s so
delicious and cold.—Macy’s, New York.

An elevated taste is displayed by
those who drink our soda water, They
have learned to discriminate between
the good, bad and indifferent and have
chosen the good as their favorite bev-
erage. Our soda fountain can supply
an almost endless supply of flavors, and
from those and the pure soda water
are concocted delightful, refreshing,
wholesome and invigorating drinks.—
Wanamaker, Philadelphia.

“Never tasted anything nearly so
good ” is the verdict of all who have
tried our choice fruit flavor soda. It’s
so delicious as to almost force an ex-
pression of delight from a sphinx. Pre-
pared from purest and finest ingredients,
it is always of uniform high quality.
Try a glass of this unrivaled ice cream
soda. ’Twill make you feel there’s
something worth living for.—Wana-
maker’s, Philadelphia, Pa,

SODA
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RESTAURANTS

I see Smith takes five minutes for lunch.”
““ Oh, yes! Smith has been out of active business for

some little time, now.”—Puck.

The oyster season.—Those who like
oysters like also the way we cook them.
Opysters require different treatment than
any other food, and we give them just
the attention that assures best taste. Our
patrons like our service and our cooking.
We believe you will like them, too.—
Gem Restaurant, Great Falls, Mont.

A sunny smile cannot come when the
stomach is out of order, but the stomach
is never out of order when the meals are
taken at our peerless restaurant, for the
food is so perfectly cooked, and of such
anti-dyspetic kind that is restores and
promotes health.—The McRaes Cafe Co.,
Colorado Springs, Colo.

Permanent guests will find the Mam-
moth Hotel their ideal residence, restful
and enjoyable. The cuisine is excellent,
for the table is bountifully supplied with
all the delicacies of the season. All
the guest chambers, whether single or en
suite, are of outside location, well lighted
and well ventilated with improved sani-
tary plumbing, steam heat, electric lights,
running water, hot and cold, and open
grates for those cheerful little fires that
so enliven a room and lend a home-like
atmosphere. All the furnishings are
new, and attentive service that pleases
is within easy call—The Manhattan
Hotel, San Francisco, Cal.

A tempting breakfast can be served
your guests without much trouble—if
your meats are ordered from Brauer’s,
and your chef knows his business! Our
meats are toothsome, delicious, tender
and juicy! We sell especially to the
hotels, clubs, cafes, restaurants, summer
resort hotels, and ship to families in the
country.—H. C. Brauer, Richmond, Va.

Well fed men are invariably of a happy
disposition. Those who patronize us are
well nourished.—Coleman’s, Newark.

Folks all gone away? Come in and
take breakfast, dinner, supper with us.
We'll give you as delicious a meal as
you want—serve it appetisingly—with no
vexatious delay.—Fox & Adams, Bangor.

What to eat, when to eat, and where
to eat are very important questions. The
last is easily answered by all who have

tried White’s Restaurant and Cafe, and
if you eat there your appetite will tell
you when to do it. Then there are so
many good things subject to your order
that you can easily tell what to eat
among so many teasers of the appetite.
—Spokane, Wash., Restaurant.

Perfect service is only one of the many
comforts upon which you can depend at
Statler’s. The best food, best of cooking
and exceedingly reasonable prices are
other advantages. Statler’s is a first-
class restaurant at the price of others

not so good.—Statler’s, Buffalo, N. Y.

Your wants supplied. If you enjoy
good eating, or if you merely eat to in-
sure health and strength, you’ll get what
you want here. Our menus are attract-
ive. Our service is excellent. You get
a good meal at a slight price and have
the satisfaction of knowing what you eat
is right.—The Viking Restaurant, Lo-
gansport, Ind.

Luncheons. If hunger begins to as-
sert itself while you're down town, visit
our cafe. Here you may have anything,
from a dish of ice cream or the daintiest
of dainty little luncheons, to the good,
big, substantial meals. Every article
of food is served in the most appetizing
manner possible. In this clean, bright,
cheerful room you may sit and eat the
good things set before you, with a zest
born of the tempting dishes, and with a
satisfaction found only in our cafe.
Fourth floor.—The Jones Dry Goods Co.,
Kansas City, Mo.

Just like home. To lunch in our place
is to lunch in peace and comfort—* just
like home.” Electric fans to keep you
cool. We cater to the tastes of all. We
have dainty little dishes, choice chops
and steaks, cutlets, salads, etc., for those
who want just a pick—and substantial
but equally toothsome roast and broiled
meats, entrees, fish, vegetables, for the
hearty eaters. All of high quality, well
cooked, and served in the best manner.
Our buttermilk is simply delicious! Our
frozen watermelon is sweet and juicy!
Friday’s special: Clam Chowder.—
Ward’s, Norfolk, Va.

RESTAURANTS
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Seasonable delicacies are found upon
our bill of fare all the year around. And
they are cooked to a turn and served
daintily.—White’s Spokane, Wash.

The up-in-the-sunshine restaurant on
our 4th floor—perfect cuisine, varied
menu and modest cost for a dainty meal,
full and plenty.—d4. D. Matthews’ Sons,
Brooklyn, N. Y.

Shoppers’ lunches are a specialty with
us—and greatly appreciated by the shop-
ping public. You know yourself how a
cup of hot coffee and a light lunch re-
freshes and satisfies you on these wintry
days. We are always ready to serve
these “shopper lunches ” any time of day
—have a first-class, fully-equipped res-
taurant. Best of food; quick, clean serv-
ice; no high prices.—Fox & Adams, Ban-
gor, Me.

Good service is one of our strong
standbys in making a bid for popular
favor for our restaurant. It goes with-
out saying that the soups, meats, vege-
tables, ice creams, ices and other desserts
must be the acme of perfection in their
line, but we also use our best endeavors to
treat you with courtesy, to serve you with
deftness and dispatch. Our bill of fare
will show our prices to be very, very
reasonable. Wanted a few boarders at
a reasonable rate.—Elite Restaurant,
Waco, Tez.

Begin now and enjoy yourself by tak-
ing your noon lunch at Watson’s. Our
chef thoroughly understands the art of
preparing a dainty lunch. It's only 40
cents and you can have your table re-
served from day to day. Smoking and
coffee rooms in connection.—~Watson’s,
Winnipeg, Can.

Come in the cool of the morning.
Lunch here if you wish, returning home
refreshed and unfatigued.—Hearn’s,
New York City.

If you ever eat one meal here you will
come back for the second one. If you
are going to a picnic come here and let
us prepare your lunch. Come any time,
we are always glad to see you—Cary’s
Restaurant, Kenton, Ohio.

The most enjoyable meal and most sat-
isfactory, too, is served here. Ever try
one? Those who haven’t, miss much that
is good. Home cooking is excellent, be-
cause we have experienced cooks trained
in producing palate tickling dishes.
Prices are popular.—White’s Restaurant
and Cafe, Spokane, Wash.

This great oyster parlor is a thermom-
eter to the society and business talent of
the city. There are seats for a thousand,
and rooms and every convenience; elec-

tric fans, light as day, quick, gentlemanly
service, and the best things to eat from
the ocean, land and air, cooked and
served without a fault. This is the
proper place for ladies after the theater.
They accept with gladness an invitation
to dine at Levy’s, Los Angeles, Cal.

All cooks look alike to a hungry man.
But it’s a different matter when the man
isn’t hungry and has to rely on the cook
for his appetite. Our cooks bear no re-
semblance whatever to each other.—
Levy’s, Log Angeles, Cal.

There’s a homelike feeling about our
dining-room. The excellence of the food,
cooking and service satisfies the most
particular. Patrons are treated court-
eously and supplied with liberal quan-
tities of choice and seasonable food.
Popular prices.—White’s Restaurant,
8pokane, Wash.

Our big restaurant.—It is not only the
shopper who finds our restaurant on the
fifth floor so handy and convenient, but
the business men of the neighborhood
have quickly recognized its many ad-
vantages, its tempting cooking, its varied
menu, its prompt service and moderate
prices.—Hoyt, Kent & Sefton Co,, Cleve-
land, O.

To lunch in our tea room is to lunch in
peace and comfort, and with thorough
enjoyment. Being on the fifth floor and
thoroughly ventilated, it is naturally
cooler than places of refreshment on a
level with the street. And then, electric
fans keep a cooling breeze constantly cir-
culating.—Stewart & Co., Baltimore, Md.

‘When you are hungry and want some-
thing real good to eat, just come here—
we have most everything you can think
of on our lunch counter, day and night.
Big electric fans to keep you cool. Our
regular meals, also, are quite a treat.—
Cary’s, Kenton, O.

We cater to the tastes of all. Have
dainty little dishes, choice chops and
steaks, cutlets, salads, etc., for those who
want just a pick, and substantial but
equally toothsome roast and boiled meats,
entrees, fish, vegetbles, etc., for the
hearty eaters. All are of high quality,
well cooked and served in the best pos-
sible manner.—White’s Restaurant and
Cafe, Spokane, Wash.

What refreshment if the food is of
fine quality, the cooking excellent and the
service perfect.—White’s Restaurant and
Cafe, Spokane, Wash.

A fastidious place for fastidious peo-
ple. Take your friends to Levy’s for the
little theatre supper.—Levy’s, Los An~
geles, Cal.
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Lunch at the “ Busy Bee” Restaurant
any time you feel hungry. They serve
everything that’s good to eat. Their
regular meals will make you wonder why
you hadn’t been there before.—' Busy
Bee,” Kenton, Ohio.

The Japanese tea room where lunch-
cons are prepared in the best of Amer-
ican style and served in surroundings
distinctively, daintily Japanese. The
room is like a garden in Japan. Is not
the prospect alluring? To anyone with
a soul above the commonplace it most
certainly is. Then there’s the harp re-
cital every day—to add to the pleasure
of lunching. Private luncheons arranged
for if you like. Prices moderate.—The
Anderson Co., Buffalo, N. Y.

1t is a quaint and cosey place, and the
food is excellent.—The Flemish Restau-
rant, New York, N. Y.

Have you ever breakfasted at the Cri-
terion? Fruit—egg (cooked on the table
50 you can time it yourself)—bacon—roll
—all delicate.—Criterion, New York.

Hard shell crabs that are not the first
of this season—they’re the first really
meaty ones we’ve had so far. Enjoy
picking a portion this evening in our cool
dining rooms. A pair to the order.—
Hildebrecht, Trenton, N. Y.

For tired shoppers, luncheon, luxury
and little prices at the Woman’s Noon-
day Club, a place quite different from
any other in New York, with trifling cost
as its most astonishing feature.—The
Woman’s Noonday Club, New York.

Restaurant is up near the clouds—on
the eighth floor. Like the rest of the
store—it is cool and inviting.—Simpson
~ Crawford Co., New York, N. Y,

Yes, you really and thoroughly enjoy a
meal at my house. Everything prepared
is the very best, and the service is ex-
cellent.—It must necessarily follow that
you relish every bite. With your wife or
family join the many at the noonday
meal in my private dining room upstairs.
You'll like it, I'm sure.—Moran, Troy.

Lunch at Bullock’s is enjoyable. Im-
agine a restaurant seven stories up in
the pure, fresh air, with a superb view
of Los Angeles stretching away in the
distance. Imagine an appetizing menu
with just the things you like best, pre-
pared and served perfectly—and come
to lunch at Bullock’s to-day. Music from
11:30 to 1:30.—Bullock’s, Los Angeles.

The small prices at Hildebrecht’s are
the subject of considerable favorable
comment. As a matter of fact, there is
no restaurant that we know of anywhere,
which gives our class of service and

charges so moderately for it. And yet
we want to emphasize quality rather than
low prices. We invite your confidence
and a trial order, at least. Test our
good cookery and dainty service. The
rest we shall be glad to leave to you.—
Hildebrecht Catering Co., Trenton, N. J.

No matter how much of a hurry you
may be in, what you want is served so
quickly at The Essex that you will be
perfectly satisfied. And no matter how
particular you may be, Essex things are
80 delicious and appetizing that you will

‘be perfectly satisfied in that respect, too.

—H. J. P. Hampton, Albany, N. Y.

The daintiness of the Hildebrecht servs
ice is one of the very superior features
of our new dining room. It appeals to
men as much as to women. It enhances
one’s enjoyment when dining, and it is
positively not put into the bill. One
secures a light lunch or a hearty meal
for as little cost as is asked in cheap
restaurants. Variety is superb, the cook-
ery of the finest, and nappery spotlessly
white at all times. We seek the patron-
age of those who prefer these features.
Two “own baking” specials this week.
Very superior products, made by ex-
perts from the finest ingredients secura-
ble. 40c. old-fashioned pound cake, 35c.
fresh rhubarb pie, 25c. Two of our very
popular sellers.—Hildebrecht Catering
Co., Trenton, N. J.

For June weddings we have unequaled
facilities for taking entire charge of pre-
paring and serving wedding feasts.
Linen, china, silverware and repasts of
which you may properly be proud, all
furnished at moderate cost. Engage our
services as far ahead as possible—Chit-
berg’s, Pueblo, Col.

The small prices at Hildebrecht’s are
the subject of considerable favorable
comment. As a matter of fact, there is
no restaurant that we know of, any-
where, which gives our class of service
and charges so moderately for it. And
yet we want to emphasize quality rather
than low prices. We invite your con-
fidence and a trial order, at least. Test
our good cookery and dainty service. The
rest we shall be glad to leave to you.—
Hildebrecht Catering Co., Trenton, N. J,

The best Thankgiving menu will be
served by Al. Campbell, of course. We
serve the best every day and we’ll surely
eclipse all others on this great national
feast day. The best domestic and im-
ported wines, liquors, cigars and beers
are to be had at our bar, or served with
your meal.—The Al. E. Campbell Cater-
ing Co., Birmingham, Alabama.
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“CHRISTMAS”

“ Vot did you vish? ” set der young woman.

“ I vas looking for a Christmas present for my vife,” I
set. ““ I vish to buy somedings dot vill bring a great choy
into her heart ad dis habby Christmas season, und vich I
could aftermards use for a pair of carpet slippers or a
shaving mug.”

Der young lady looked ad me mit short, sharp glances.

“ Dot makes 27,498 peoples dot haf camé in dis compart-
ment store to-day midouid knowing vot dey vas didding here,
und I refuse to ged $8 a veek und be d human encyclope-
dia.”

I began a short apologization, bud she reached domwn
unter der counter und pulled ub a club.

“ Dis,” she set, mit a vild look in der eyes, “ dis is der
habby season uf peace on earth, goot vill to men, bud der
nexd person dot leaves his brains ad home und tries to make
me tell him vot is a goot Christmas present vill ged a bitter
svipe across der forehead.”—From * Dinkelspiel Goes
Shopping,” in New York American.

Christmas is rapidly approaching—only
twenty-four more buying days remain,
and the last twelve of them will be days
of such tremendous activity that this
great organization will be taxed to its
utmost capacity. We take this oppor-
tunity to urge every one to consider this
condition and make full use of the ad-
vantages the present week affords for
satisfactory and comfortable Christmas
shopping.—Marshall Field & Co., Chicago.

The greatest Xmas store. Gimbel’s is
not only the biggest Christmas store, but
it is the most beautiful and carries more
merchandise of true worth than any store
in the West. It offers more attractions
for young or old, in fact has made shop-
ping at the big store reach the highest
degree of pleasure. Note this too: We
afford you the greatest opportunities for
buying Christmas gifts at a lesser ex-
pense than anywhere in town.—Gimbel
Bros., Milwaukee, Wis.

‘What shall I give for Christmas? This
very pertinent question is answered—ex-
haustively, thoroughly, comprehensively,
suggestively. We mention gifts appro-
priate for every member of the family—
father, mother, brother, sister, relatives,
friends or sweethearts. And with the se-
lection as varied and attractive as it is
this year at this store, Christmas shop-
ping and gift selecting is more of a
pleasure than a drudgery. You come in
this store and see so many beautiful

things that are suitable gifts for the
loved ones in mind that you are happily
perplexed in not knowing which ones of
the hundreds to buy. We offer you the
result of years of buying and looking
around for Christmas goods. While we
are always desirous of selling just as
low as we possibly can, yet quality is
our foundation, and you can rest assured
that any article bought for a present will
give satisfaction and pleasure to the
recipient every time he or she has occa-
sion to use it. We are mentioning a few
of the appropriate articles suitable for
Christmas and are purposely omitting
prices in order that you may forget all
about the cost in anticipation of the
pleasure of giving.—Wilmington Furni-
ture Co., Wilmington, Del.

Xmas favors. All this talk about no
chimneys for Santa Claus to explore has
been exploded, for in our basement are
favors enough showing the good old-time
brick and mortar chimneys that would
make Santa Claus chuckle as far as he
could see them. Snowballs, Christmas
bells in white-and in red, tiny sleds, gar-
lands, reindeer mounted boxes, feathered
turkeys, baskets of fruits and vegetables,
snow babies, holly in sprays or in
bunches, bells that really ring, stars,
garlands and stockings - that are candy
holders; these and a great many other
pretty decorative, useful-for-Christmas
favors are to be found in the basement.
—Abraham & Straus, Brooklyn, N. Y.
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Christmas suggestions from Lansing’s
growing dry goods store. Do your
Christmas buying now before the real
rush begins. ‘The crowds are gradually
becoming larger and each day this busy
place gets more popular among Xmas
shoppers. Do not put off your buying
another day. Come now while the se-
lections remain good. It’s a positive
fact you will be more satisfied all
around, by so doing, for many others, no
doubt, are like you, waiting till the last
few days.—Dancer, Brogan & Co., Lan-
sing, Mich.

To our friends out of town. We ad-
dress this word particularly to people
out of town, in an effort to present our
broad Christmas stocks of furniture,
rugs, draperies, etc. In recent years
gifts have been running more and more
to the practical, and never before have
we had such fine assortments ready at
such an early date. We beg to advise
you to make early selections, and when
this is done we will pack the article
carefully, when requested, hold till a
few days prior to Christmas, and ship
or deliver free of all charges on five
dollars or more, to any address in Cen-
tral Illinois.—Schipper & Block, Peoria.

The Browne Pharmacy where you meet
your friends. Appropriate, acceptable
Christmas gifts! You really must see
the display of this, the leading drug
store, to fully appreciate its magnitude
and variety. The suggestions that are
to be found here will furnish selections
for many pleasing Christmas gifts.
Throughout the line—the high standard
of quality is maintained—and prices con-
sistent with the values range to the popu-
lar fancy.—New Bedford, Mass.

“There is one thing about the Loeser
store,” says ‘a woman. “If you read
about something in the store news and
then go and buy it, you always find it
comes up to expectations when you get
it home.” Of course it does. The store
holds its special place in this commun-
ity because of the thousands of friends
it has made and keeps. And the way to
make friends isn’t to fool them on some-
thing that they paid out their money
for. As the Christmas season draws
on, it is well to remember these things
and to depend on the store that you
know by experience is dependable. A
great deal of the Christmas shopping
is done in a rush. There isn’t time to
think over things and to make compari-
sons as carefully as you might at other
seasons. So it is the every-day-in-the-
year dependable store that it is safest
to pin faith to at this season. A

thoroughfare has been made between Ful-
ton and Livingston streets through the
store by the opening of a main door to
Livingston street. And along this new
thoroughfare at all times you will find
special values as notable as are to be
had anywhere in the store. It is one
more addition to the store’s convenience
and completeness.—Frederick Loeser &
Co., Brooklyn, N, Y.

Only eight more shopping days before
Christmas.  Early preparation makes
you glad to see Christmas coming, but
what a worry and flurry and hurry there
is to spoil Christmas for those who de-
lay. The store is lively enough these
days, but owing to our enormous floor
space we are able to serve you comfort-
ably and carefully. If your Christmas
puzzle has not as yet been solved, come
to Barney’s—the greatest Christmas
store. Our stocks were never as com-
plete and the price never as attractive.
—H. 8. Barney Co., Schenectady, N. Y.

Let this be your Christmas store,. We
come to you with this announcement in
ample time to save you worry and money
besides. We want everybody to feel
that this is their Christmas store—that
the big place is capable of meeting the
demands of all and giving the best gift
satisfaction to be found. One thing
sure you can depend upon—and it’s im-
portant—and that is, there’ll be no after-
holiday regrets through anything not
measuring up to your fullest expecta-
tions.  Another important thing we
want to mention, too, is the fact
that we trust you. Simply open
a charge account and pay for the
gifts after Christmas—a little at a time.
It’s a good time to pick out furniture
gifts now. There’s no immediate rush,
excepting for your comfort. Those who
like to shop leisurely and who want to
go into the merit of everything critically
—can come in now and go over the en-
tire furniture display and then have
anything “tagged” and put away. Then
again you get absolutely first choice.—
Hurley-Tobin Co., Trenton, N. J.

Peoria’s Christmas store—Schipper &
Block’s. There are less than five full
shopping weeks between to-day and
Christmas—and the Big White Store’s
holiday stocks are now practically com-
plete. Remember that an hour’s shop-
ping in the morning is worth two in the
afternoon, and that the first selections
are always the most satisfactory. The
resources of our store were never more
fully proved than in the magnificent
showing of holiday merchandise now
ready. Goods stored when desired.—
Schipper & Block, Peoria, Ill.

‘“ CHRISTMAS ”



44 TOBACCONISTS’

ADVERTISING

Every department in this progressive
store is now filled with an endless variety
of holiday gifts. Christmas shoppers find
extra pleasure in making their pur-
chases here on account of the neat price
saving on each article. Everybody in-
vited. Goods stored till Christmas.
Come early to avoid crowds.—Lochman
Bros., Springfield, Ill.

Preparations. Two weeks more and
then—Christmas, the favored time for
countless thousands of bounteous feasts,
cheery social functions and happy re-
unions. Christmas, the greatest incen-
tive for painstaking housewives to make
their dinner table excedingly delightful
to the eye and surpassing gratifying to
the appetite. Women with such thoughts
in view will find the Kaufman store
splendidly ready with the many needfuls
of this great feast day, in abundant va-
riety, of character to do credit to the
taste and judgment of exacting house-
wives, and at prices especially favor-
able—Kaufman’s, Trenton, N. J.

Begun in earnest. Any one who
walked through Loeser’s this morning
could have no doubt of it. The Christ-
mas shopping has begun .in earnest.
There is a holiday atmosphere all
through the store. And in these early.
days of the holiday season there is a
freshness and special charm about the
Christmas merchandise that makes it
well worth while to begin now. In this
one store is assembled over four mil-
lion dollars’ worth of high grade mer-
chandise—merchandise of the Loeser
standard. It is a-tremendous stock. But
it is because of the completeness of the
stock and its special readiness to suit
every personal need rather than on ac-
count of its immense volume that we be-
lieve the store to be in even better holi-
day trim than ever before in its his-
tory.—Frederick Loeser & Co., Brook-
lyn, N. Y.

If you have thought of replenishing
the dining-room, this is surely the time
to do it. You ought to have the dining-
room in shape so that you can enjoy
your Christmas dinner. We have a mag-
nificent showing of dining-room furni-
ture as complete as can be found in any
store in the country.—The Fair Stors,
Binghamton, N. Y.

Two very important results from early
Christmas shopping. First, you can serve
your own interests so much better,
there’s greater variety to choose from,
the goods are fresher, there’s less in-
convenience, there’s less jostling and el-
bowing now than later on, there’s much
that will profit you personally in early

shopping. Secondly, you can do a world
of good to employes—from check boy
on up to salespeople, on through to the
drivers and the horses, by shopping
early; you can lighten the labors of all,
for which they would be sincerely grate-
ful to you. So with a trifle of fore-
thought you can serve both factors—
employe and yours loyally.—S. P. Dun-
ham & Co., Trenton, N. J.

Christmas stocks at highest point of
completeness now, and exceptional
values rule. The holidays are almost
here and Christmas gifts will readily
suggest themselves if you visit this great
Christmas store. The splendid readi-
ness of our immense stocks now makes
selection a pleasure. We would direct
special attention for to-morrow to the
great money-saving reductions on many
seasonable lines, while the fact that these
great special offerings are suitable for
Christmas gifts give double importance
to these time sale events. To-morrow
will present the opportunity of all op-
portunities to supply your present or
Christmas needs.—Thos. C. Watkins,
Hamilton, Can,

A good beginning makes a good ending
to Christmas shopping—shop early, Days
are flying as they always fly when the
Yuletide season comes around—when
there is so much to do in preparation.
Christmas eve will be here almost be-
fore you know it—only twenty-two shop-
ping days left. If you haven’t begun
your Christmas shopping, begin now—
slow beginners are apt to prove slow
finishers, and judging by the last day’s
Christmas rush of a year ago, we will
have more than we can do to give that
perfect service that we would like. Help
us, help yourselves, help our drivers, help
our salespeople by doing your Christmas
shopping early—early in the month,
early in the day. First week of Decem-
ber Christmas shopping will be a pleas-
ure. Second week it may be satisfac-
tory. Third week it will be a whirl. The
last half week it will be a crush.—The
T. Eaton Co., Winnipeg, Can.

Add to the pleasure and merriment of
the holidays by brightening and beau-
tifying your dining-room. Our desir-
able showing in this line is the newest
and gives the greatest satisfaction.
Comparison convinces of a genuine sav-
ing.—Mason’s, Brooklyn, N. Y.

Don’t let the pleasure of the coming
holidays be marred by a single over-
sight. Look at your table linens, your
furniture, your larder, your glass, china,
cutlery, etc., and fill in whatever neces-
sary.—H. Batterman, Brooklyn, N. Y.
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Odd, decorative brass. A studio ex-
hibit and sale. Get a fine jar or candle-
stick of hammered brass and you have
something genuinely artistic and in-
dividual. The studio has been collecting
such things—there hasn’t been in Brook-
lyn before a showing of brass pieces
to equal the one now ready. There are
massive jardinieres and pedestals, and
there are also dainty little brass fern
holders. There are trays, jars, candle-
sticks and many other pieces. Most of
them show the hammer marks very plain-
ly.—Frederick Loeser & Co., Brooklyn.

Sale of Christmas goods. Christmas
gifts are included in this big list of sav-
ing opportunities. Everything mentioned
is a seasonable need—goods you want.
Remember, there are only twenty more
shopping days till Christmas, and best
choice is always obtained by early buy-
ers. Some sales of more than usual im-
portance for Saturday are: The book
sale, some 3,500 gift books going on
sale at 19¢c, 25¢, 35¢ and 40c. The sale
of Christmas ribbons—over 100,000 yards
specially bought for this event, on sale
at 4 yards for 5c¢, 3 yards for 10c, 5
yards 25c and 123c yard. The sale of
gift china—many hundred pieces ready
at very special prices. The room-making
sacrifice sale of footwear and the sen-
sational coat sale. From top to bottom
this immense establishment, containing
the space of any other two stores, has
‘turned into a Christmas store, and holi-
day buying can be accomplished here
with the maximum of comfort and the
minimum of money. Start right out
with your list to-morrow morning. 8.30
sharp is none too early—The G. W. Rob-
inson Co., Ltd., Hamilton, Can.

Electroliers for fine giving. The com-
plete Christmas stock now invites you,
and immediate choosing is far best, since
there will be no duplicates of the artistic
specimens, as overcrowding factories can
not take orders at this late day for holi-
day delivery. Mr. Man, your wife
wanted an Electrolier last year, didn’t
she? You didn’t get it, perhaps. If so,
we suggest that it will solve this year’s
problem as almost nothing else.—Schip-
per & Block, Peoria, Ill.

Dainty Christmas novelties in fancy
goods. The hundreds of women who daily
turn to this section for the inexpensive
remembrances which are included on
every Christmas list will find in our pres-
ent great assortment not only the wid-
est varieties of new and effective ideas,
but many remarkable instances of un-
equaled value-giving.—Marshall Field &
Co., Chicago, IU.

Our preparations for Christmas,” If
you will note our advertisements from
day to day we are sure it will help settle
many vexatious Christmas problems, for
we have racked our brains to make it
as easy for you as we know how. There
are not many shopping days remaining
before Xmas, so for your benefit as
well as ours, we advise early buying,
which gives you the benefit of choice se-
lection and better service—The B. & M.,
Peoria, Il

If you are not sure what to give, give
a 1907 calendar. There is hardly a gift
need that a calendar will not appropri-
ately fill—whether you want to mail only
a dainty remembrance or a substantial
present. Anybody can send anybody a
calendar—like books or flowers—and
even the woman who ‘“has everything”
will be sure to appreciate one of the
beauty things. Never were the calen-
dars more charming than this year. All
the favorites are here—the Underwood,
the Christy, the Madonna calendars, the
Posters, the Cat calendars, and dozens
of new designs, ranging from 19c up to
the exquisite platinum prints tinted with
hand colors at $2.80. Widest and best
choosing at Loeser’s—and wisest choos-
ing while stocks are fresh and unhandled.
—Frederick Loeser & Co., Brooklyn.

Holiday photos. No gift gives greater
pleasure to both donor and recipient
than a photo—especially if it be a Miller
photo, which embodies all the virtues of
art in photography.—Miller Studio,
Minneapolis, Minn.

The Christmas picture frame, * It
should be ordered now. We are pre-
pared to take good care of the holiday
rush orders, but, of course it is advis-
able to place your order as quickly as
possible, thus insuring prompt service
and all around satisfactory execution of
your order. We have a very extensive
stock of frames, we employ experts who
know the framing business from a to z,
and we charge prices that are unques-
tionably the most moderate to be found
anywhere for like high class work.
Place your order now.—Kaufman’s,
Trenton, N. J.

Any one desiring to give silver for a
wedding present or Christmas gift will
particularly be interested in this splen-
did showing of beautiful pieces in sterling
silver, at Mayer’s. The collection at the
present time offers such variety as will
not be found later on in the season. Now
is the right time to select the choicest
gift things for Christmas. We lay
goods aside for later delivery.—Charles
Mayer & Company, Indianapolis, Ind.
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‘Take out your calendars, men and
women folks, and see what little time
there remains before the joyful Christ-
mas. Here the Christmas spirit is al-
ready asserting itself from basement to
roof. Holiday stocks are being installed,
our sales force is being augmented in
anticipation of heavy holiday buying,
and facilities have been increased
throughout to meet all demands. Ex-
perience is the best teacher. Don’t de-
lay your holiday buying.—H. Batter-
man, Brooklyn, N. Y.

Never has the far-famed present store
of the metropolis succeeded in display-
ing, so early in the season, such a mag-
nificent array of goods suitable for gifts
as will be shown the coming week. We
have positively outdone ourselves.—Hig-
gins & Seiter, New York, N. Y.

Christmas is coming, so is Santa Claus.
Next Saturday will find him in his little
red house at Loeser’s. By wireless he
sends another message from Newfound-
land: Saw Peary’s ship, the Roosevelt.
Did not stop to go on board—too anxi-
ous to reach Loeser’s by Saturday.
Everything is ready for Santa Claus—
the finest collection of playthings that
even the Loeser store ever had to show,
and the telephone in first rate working
order for this year again. Children may
telephone Santa Claus every night be-
tween 6 and 8 after December 1. And
just a word in the ear of parents: Do
the important Christmas choosing now,
while all the playthings are at their
freshest and stocks are full, and before
the presence of Santa Claus brings
throngs at all hours to the toy store.
No toys anywhere like these at these
prices.—Frederick Loeser & Co., Brook-
lyn, N. Y.

We are ready for Christmas—are you?
The experience of previous years endorses
the advisability of early preparations
and early buying—especially if the gift
is to be garments to measure, etc. We
are splendidly prepared. Our wonder-
ful toyland is boundless in the assort-
ment of Christmas presents for children
of all ages, temperament and preference.
It is as though a fairy story had come
true—no description could correctly pic-
ture the astonishing variety and im-
mensity of this great wonderland of toys,
dolls, books and games. Mechanical in-
ventions most extraordinary are here.
The doll display is the largest and finest
we have ever shown—a magnificent carni-
val of dolls of many nationalities, sizes
and kinds that’s making the eyes of hun-
dreds of little girls stand wide open.
‘There are books and games for old and

" their bow this year.

young, old favorites and those that make
Every department
in this big Christmas mart is in holiday
array and filled with useful, appropriate
gifts for every member of the family.
For several weeks already we are very
busy filling and reserving orders for
throngs of merry holiday shoppers.—
Kaufman’s, Trenton, N. J.

We are preparing to make the store
this year again the Christmas store, and,
as the law of our progression demands,
we have gone about making preparations
in a more elaborate way than ever be-
fore. The store is already full of Christ-
mas hints and in more ways than one
people can advantageously start their
Christmas planning now and call on this
store right off to help—you’ll find it ever
ready.—Bloomingdale’s, New York.

Only 23 buying days until Christmas
and the last 15 of these will find the
store inevitably crowded, leaving about
8 days for that leisurely selection which
is so much desired by discriminating
purchasers. A great many people are
already taking advantage of this op-
portunity and Christmas buying is well
begun. The present condition of our
stocks afford a wide selection of gift
articles suitable for the holidays.—Co-
lumbus Dry Goods Co., Columbus, O.

Will you want sleds or skates for the
children at Christmas? If you do you
would better make your selections now,
while our stock is complete. We will
put them aside for you if you wish it.

Shabby furniture mars the effect of
the finest feast. Don’t let your Christ-
mas dinner be spoiled by retaining arti-
cles that are the worse for wear. You
will be able to find furniture in our
warerooms that will suit your rooms,
your taste and your pocket. The styles
are the very latest and the quality is
guaranteed.  Select what you require
now in time to adorn your home for
Christmas, and be happy in the knowl-
edge that it will give perfect satisfac-
tion at many future festivals.

The experience of everybody supports
the wisdom of early shopping for Christ-
mas. Our holiday lines of merchandise
are now more complete than ever before
at this date—and your friends to be re-
membered are known. The better selec-
tions and the more leisure possible now
make early holiday buying a pleasure.
Many people are already busy with their
Christmas shopping lists. This store is
much more conspicuously than ever be-
fore the recognized headquarters for
Christmas goods.—Marshall Field & Co.,
Chicago, IlI.
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“To Bloomingdales’ again for Christ-
mas shopping.” That’s the byword of
the multitude of practical people who
know that this all-year-round store is
always to be implicitly relied upon at
holiday times—its workings are as smooth
as brains and experience can make them,
and so Christmas “shopping worry” is
unknown to its patrons.—Bloomingdales,
New York, N. Y.

As beautiful with lights and flowers
and decorations as the cramfull stocks
would permit is the “Sisson” store just
now. Large stocks are of vast import-
ance, of course. Every one that has
to do with Christmas goods, and few
have not, is just as full of good things
as possible. The pretty things and use-
ful articles are themselves decorations
and nothing could be more interesting.—
Sisson Bros-Welden Co., Binghamton.

Enormous stocks constantly passing in
and out of the big store. “You keep
turning your stocks so rapidly that noth-
ing ever remains long enough to lose
the lustre of its freshness,” remarked a
visitor the other day. That’s true. We
don’t believe in lingering conditions. We
operate during the Christmas season as
we do throughout the other periods of
the year. Stocks must sell rapidly. And
they do! We have what the greatest
number of people want, and we price
everything in a way that meets with the
promptest approbation of the largest
number of shoppers. That policy has
been followed unswervingly ever since
the store opened. Moreover, we extend
to our customers every shopping com-
fort and facility. If any fault crops
up we endeavor immediately to rectify
it. If it escapes our observation for the
time being we feel under obligation to
whosoever brings it to our attention. By
so doing we are constantly making our
organization and service more perfect.
We go into the world’s best markets
for the best merchandise. We spare no
money to make the store attractive. We
stop at nothing legitimate to make you
a firmer friend and a more frequent
patron. A visit to The Siegel Cooper
store at any time will readily convince
you.—Seigel Cooper Co., New York.

Holiday goods, are coming fast now—
almost the entire second floor of the
Main street section is devoted to this

display. Come as often as you will and
see them. Goods laid by for you. Early
selecting is desirable—B. & O. Gann,
Pueblo, Colo.

“If 1 had my own way about gifts” I
would give to all people just what they
want. If I couldn’t tell what they want
from their tastes I would ask them. I
would never give a cigar clip to a man
who doesn’t use tobacco, nor a stop
watch to one who never saw a horse-
race. I would give clothes, shoes, hats,
if T thought people needed them—with-
out the slightest hesitation. I would
measure his old coat around the chest
and pick out a “house coat.” And I
would look at the number inside his
shoes, so that his slippers would fit
when they came home. I would stuff the
stockings of children with warm wraps
and dresses and underwear, rather than
with sweets. Santa Claus attends to
the toys and candies. I would like gloves
and neckwear and collars and shirts,
and I would see that every one got a
dress pattern or two, of cotton, wool or
silk—for they can be made up whenever
wanted. I would give to every one at
least one book. I would give jewelry
to those who can afford to wear it, and
watches to those who are habitually be-
hind time. To that golf fiend—I mean
friend—of mine I would send one of
those Angora jackets—and get it now
before they are gone. To that girl who
plays all day next door on the old piano
I would give a new Chickering or Vose;
and to every child I would give some
sort of musical instrument, for I believe
every one should learn to play some-
thing. Besides, it would keep them out
of mischief. If I had my own way I
would have Christmas every day in. the
year—making everything bought a gift
to some one.—Wanamaker’s, Philadel-
phia, Pa.

Some gift suggestions: For a sweet-
heart—The diamond ring and your heart,
too, a locket with the miniature in it, a
dainty picture in a gold frame, stylish
stationery, a gift clock for her bedroom,
silver articles for her writing desk. For
a wife—A new watch, diamond eardrops
(coming in again), cut glass pieces, or
sterling silver for the table, hand-painted
china, fine opera glasses, silver buckle
belt, that diamond ring she never got.—
C. L. Byrd & Company, Memphis, Tenn.
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FISHING TACKLE

Hlack bass are biting, and a good
catch is sure if you buy your bass
tackle at our store. The quality of
our tackle is dependable. No trouble
in landing the big ones—when your
outfit comes from here. Our prices
are the lowest that reliable tackle can
be sold for.—Callahan & Douglas, Bing-
hamton, N. Y.

The sporting goods we are showing
to-day ought to make every one feel
like indulging in out of door sports.
Tennis and baseball outfits, fishing
tackle, kodaks, cameras, and supplies of
all kinds are offered you for vacation
days at prices which are lower than ever.
The time to enjoy them is now, the
place to buy them is here.—Wialdron’s,
Binghamton, N. Y.

Rainbow trout supplies, that is, sup-
plies with which to land that tricky
and elusive specimen of the finny tribe
successfully, such as reel, flies and tackle
and, in fact, every thing the fisherman
desires is found here. We can make
the cost of your eutfit seem so small
and yet can equip you with the best.—
Phillips-Cooke Hardware Co., Pueblo.

Why not get after the fish before the
other fellows catch them? Fishing
tackle is of two kinds—good and good
for nothing. If you like to go fishing,
better get your tackle here. We know
exactly what is needed for the fish you
are after. And when you hook a flsh
with our tackle you will not lose him.
The hook will not break, the line or
leader snap or the reel stick. All our
sporting goods are the reliable kind.
Come in and look them over. We have
several novelties that you ought to see.—
The BSalem G. Le Valley Co., Buffalo,
N. Y.

The fishing season is at its height—
and here are all the things that delight
the heart of the angler. And tennis,
too, has received an impetus which ranks
it as one of the foremost sports of 1904.
This is the headquarters for all sorts
of sporting and athletic needs. Prices
are the lowest anywhere.—dAbraham &
Straus, Brooklyn.

Getting ready for fishing—Practically
the last barricade has been removed—

it’s open season for almost any member
of the finny tribes. The true fisherman
is busy getting ready for the vacation
campaign. At what point can our fish-
ing tackle store serve you?—Sibley,
Lindsay & Curr Co., Rochester, N. Y.

A strong pull on public favor our
superb line of fishing tackle has. No
man would think of starting out for
a day’s sport without first equipping
himself with one of our fine bamboo
or steel rods and expert reels, if he
would hook the finny beauty in brook,
lake er pond, and bring success to his
fly or hook. Our line of fishing tackle,
guns, rifles and ammunition is the best
made.—Redving & Ellestad, Grand
Forks, N. D. .

Fishing tackle. Everything that’s
good. They have been catching the big
ones lately—2 to 5 pounds. You will
meed a shotgun soon. Let us show you
our line—Rapp & Lloyd, Spokane.

We haven’t talked fishing gear, be-
cause it’s been too cold. We do so now.
Fishing gear is cheaper each year.—A.
W. Reddin, Charlottetown, P. E. I.

Things for everybody who wants to
get out of doors and have a good time.
Salt-water fishing practically begins on
or about June—the first chance people
have to go out of town for an outing.
If you are after bluefish, sheepshead.
flounder or any other kind, we've got
the fishing tackle to help you—Wana-
maker’s, Philadelphia.

The better and more complete the
angler’s outfit, the greater enjoyment is
sure to be. If you, Mr. Fisherman, only
knew (as we know full well) the real,
dollar saving values in our fishing tackle
department, you would all be here when
the doors open this morning.—The 14tk
St. Store, New York.

The best bargain in a trout rod you
will ever see. It is 9 1-2 ft. long and
in 18-inch lengths. Fits easily in suit
case or trunk. The supply is limited,
so come soon.—Clapp & Treat, Hart-
ford, Conn.

Be a successful angler. Our line of
fishing tackle is entirely of English man-
ufacture, purchased by us direct, und
is the best assortment ever shown here.

FISHING TACKLE
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fastened, decks of golden oak. Each
one is equipped with a two-cycle motor
—Truscott-made—regarded as the most
compact motor in the almost-noiseless
class. These prices are f. o. b. New
York. If desired, boats will be put in
commission here.—Macy’s, New York.

Been out on the links yet? Perhaps
you looked over your stock of clubs and
found some that needed replacing. Easy
to choose from the splendid array here
—and the best golf supplies cost the
very least in this golf store.—Frederick
Loeser & Co., Brooklyn, N. Y.

White duck tents for campers.—How
about that Summer vacation and the
tent you will need if you go camping?
Just a word by way of reminder—when
you are getting ready for your vaca-
tion do not forget that our stock of
tents and tent supplies is complete. There
is nothing better for real enjoyment
than a comfortable tent, picturesquely
pitched in the right sort of a place.
Prices below the picture—Brumner’s,
Sacramento, Cal,

Tennis is more popular than ever this
year. We can supply tennis enthusiasts
with every essential except the court.—
Sibley, Lindsay & Curr Co., Rochester.

_ Ping-pong, for 48c. and up. Have
you ever played Ping-Pong? It is the
one game that proves popular with all
classes and all ages, It is the most
fascinating of novel pastimes. It is
simple, but never twice alike, easy to
play but always interesting. If you once
try it you will realize that a ping-pong
set is necessary in your home. Every-
body from grandmother down to baby
will play. Costs but little and delights
each member of the family.—Harris,
Emery Co., Des Moines, Ia.

- Croquet sets.—For an enjoyable out-
door game that is not too vigorous, cro-
quet is still unequaled.—Sibley, Lindsay
& Curr Co., Rochester, N. Y.

Golf and Tennis.—Whichever will
claim your attention on the holiday, the
right tools—that is, the best tools—are
here in complete assortment and for
prices that mean worth while saving.—
Abraham & Straus, Brooklyn, N. Y.

“ Luck is with the heaviest battalions,”
said a famous general. Luck is with the
sportsman who is best equipped. The
sportsman is best equipped who s
equipped by us. Equipping sportsmen
has been our exclusive business over
twelve years.—Kimball-Upson Co., Sac-
ramento, Cal.

Tennis is more markedly a favorite
this year than for a long time, as the

early indications promised. Players are
making heavy demands for large quan-
tities of goeds, especially the fine and
serviceable sorts; but the stock is still in
splendid condition. Besides all the requi-
sites, the knowledge of our expert-in-
charge is at the service of our cus-
tomers—ask all the questions you like,
and welcome. For golf players—every
good club and ball that players are likely
to ask for is here, and the largest quan-
tity in  Philadelphia.—Wanamaker’s,
Philadelphia, Pa.

The Strenuous Life.—Footballs, box-
ing gloves, punching bags, dumbbells,
Indian clubs and everything to make a
boy like our President.—The Rookery,
Jackson, Miss.

A cold wave is due and you may ex-
pect the red ball up in twenty-four
hours. In the Loeser basement sporting
gouds store you will find a most com-
plete variety of the best ice skates made.
There are styles for men, women and
children. Prices are lowest; just a hint
or two at the range.—Frederick Loeser
& Co., Brooklyn, N. ¥,

Whether you're to be out of town one
day—or three days—or more, your pleas-
ure depends on the goodness—the thor-
ough goodness—of your sporting equip-
ment. And goodness doesn’t necessarily
imply expensiveness. If your supply
comes from the Big Store it will be as
good as it is possible for human skill to
make it. And it will cost less than in-
ferior goods elsewhere.—Siegel Cooper
& Co., Chicago, Ill.

These are the days that make one
think of fishing. There is much to be
said in favor of the sport that appeals
to all alike. The finny tribe can some-
times be coaxed from his haunts and
sometimes he can’t. But there.is one
thing certain, the right sort of tackle
will help to catch the wily bass.. Come
in and let us show you our line—it is
complete and we can supply every need
that you may have from hooks to poles
and everything that goes to make a fish-
erman happy.—Smith, Watkins & Co.,
Lexington, Ky.

You can’t help looking with admiration
at our fine line of sporting goods if you
are within eyeshot of this emporium for
sportsmen. The spell of the woods and
the water will prompt you to step in-
side, where you can see and select to .
your heart’s content everything that the
fisherman or hunter needs.—Rapp &

Lloyd, Spokane, Wash.

Get a camera this season. Get it early
in the season and begin enjoying the

ATHLETIC & SPORTING GOODS
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We have everything in the way of fine
candy for Christmas. We make our own
goods and they are pure and fresh. A
specialty made of fine mixed candy for
the holidays. Package goods in fancy
boxes, including Lowney’s, at the lowest
prices.—Mellons & Co., Binghamton.

Ever tried us on buying candies? If
not, start to-day. You’ll gain in quality
without increasing the cost. Our policy
when handling candies has always been
to give our customers the best and pur-
est goods that’s possible for the money.
We’re satisfied with reasonable profits.
Buy direct from the best makers in
the country, which saves you all interme-
diate profits. As to assortment, we have
increased our assortment and can safely
say that there isn’t one nearly its equal.
—Hills & Co., Hartford, Conn.

We don’t wish to be presumptuous, but
you really don’t know the delightful
sensation of a kiss till you taste those
Dixie Kisses.—Veeder & Yelverton, Sche-
nectady, N. Y.

We make but one thing and we make
that well—candy. You won’t find any-
where a more tempting variety of novel-
ties in the line of toothsome “ goodies”
than we can show you. You won’t be
quoted better prices—that ’s certain.—
The Ophilakos, Galveston, Tex.

Candies! Candies! You should just
see them! They’re the first thing to
greet you as you enter the store, and
they’re so tempting it’s hard to pass them
by. Always fresh. The reason it’s so
fresh we receive it direct from the candy
kitchens. The reason it’s so good is be-
cause of its pureness and made by the
finest confectioners. All kinds; all
prices.—The Butterfly, Muncie, Ind.

«'The lips you love are the lips that love
sweet carnation chocolates. A fairy con-
fection of creamy sweetness that melts
within the tender caresses of the palate.
Get a box. They’re fine—Salt Lake
Candy Co., Salt Lake City, Utah.

The sweetest candy on earth.—QOur
candy, made by ourselves of pure sugar
and the best of everything in materials
is the best that can be produced.—New-
ton, Robertson & Co., Hartford, Conn.

Are you a judge? If you are a judge
of a good, pure, fine tasting candy call
here; we have lovely confections to please
the most fastidious palate. Made every
day and always fresh.—The Fleur de Lis,
Salem, Ore.

Choice chocolates. The kind that car-
ries joy to the “ Summer Girl’s” heart.
Made of the purest materials and made
with the intent of producing the best

confection possible. Rich—not sickish—
delicately flavored and satisfying, Choc-
olates that haven’t any equal for quality
and toothsomeness anywhere at consider-
ably higher prices than we ask. Take
a box to the theater or on that outing
trip.—Geo. E. Sawyer, Portland, Me,

Special candy to-day. ¢ Special,” be-
cause it comes post haste from the -
kitchen to the counter. It's here to-day
with the bloom on it.—Wanamaker's,
Philadelphia, Pa.

Good, pure candy is the most accept-
table gift you can present to your lady
friends. They will appreciate the kind
we sell.—U. N. Spake, Galesburg, Ill.,
Feb. 1, 1902,

An order placed with us will convince
you that we make the finest kind of
frozen desserts.—Hauff Ice Cream Co.,
New Haven, Conn.

A maiden—rich—but seeming cold,

A young man—poor—but a crafty soul,
A “course” of Huyler's—tactfully sent;
He now collects her papa’s rents.

In matters social, friendship, recipro-
city or remembrance, there is nothing that
equals that thoughtful gift, Huyler’s
candy.—Herz Bros., Waco, Tezas.

Choice confections.—~What is more
blissful these days than a big hammock,
a good book and a box of Jevne's good
candies. If going away for over Sun-
day, take a box of Jevne's candies with
you to nibble on. There aren’t any bet-
ter confections made—we don’t know
where you can get any so good. We'll
pack them in any size box you wish.
A box of these candies daintily packed
makes a very acceptable gift.—H. Jevns,
Los Angeles, Cal,

Saturday sweetmeats. A toothsome
trio for to-morrow’s enjoying—The
Wanamaker Store, New York.

Bon Ton chocolate chips, the most de-
licious of molasses chips, smothered in
rich chocolate coats. See them in our
window this week; buy a pound or two
and enjoy their extra fine flavor—Foz
& Adams, Bangor, Me.

Anticipation. The thought of the good
things that are to come—is almost equal
to realization. As regards our candies,
anticipat¢ what you will as to sweetness
and flavor and you will not be disap-
pointed. Franklin’s confectionery pleases
ten times out of ten, and it’s our pleas-
ure to please you, no matter how small
your purchase. An oyster sandwich with
a cup of our delicious chocolate or
perfection coffee makes a delightful
lunch when down town shopping.—
Franklin’s, Salt Lake City, Utah.

CANDY
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They fit the lips like kisses—and taste
so sweet. That's why Wardell’s confec-
tions are so popular. Pure confections,
these; flavor delicious.—Wardell’s Store,
Ingram, Pa., Feb. 1, 1902.

Chocolates are at their best, you know,
a few days after they are made. Then
we say they are ‘“dead ripe.” To-day
we shall have on sale a large quantity
of chocolates of our own make, and they
are at their best or “dead ripe,” as the
expert says. There will be delightful
creams, flavored with vanilla, pepper-
mint, coffee and maple. And of course
there will be our splendid chocolate dips.
40 cents a pound is the price of these
chocolates, but you compare them with
those you pay 80 cents a pound for, and
see if we are not doing wonderful
things in the making of chocolates. We
leave it to you—W. W. Walker Co.,
Hartford, Conn,

New York is the greatest candy mart
in the world. There is more candy made
and eaten in this city than anywhere else
on this planet. And the very best candy
is made right here in New York. We
mean that our candy store shall become
a factor in the distribution of high class
sweets at moderate prices, in proof of
which we offer for Saturday.—Wana-
maker’s, New York.

Delicious chocolate chips.—A confec-
tion that pleases all tastes. Three hun-
dred pounds bought especially for the
Fair trade. Take a box home with you.
It fills the requirements of the higher
priced candies, is as pure and as good,
but does not cost as much.—d4. Harris
& Co., Dallas, Texas.

Almond and pecan croquettes.—A nov-
elty in the candy store, and one of the
daintiest candies that ever bid fair- to
become the rage. Jordan Almonds and
Texas pecans are encased in a rich shell
of shredded dates and figs and combined
with cream.—Abraham & Straus, Brook-
lyn, N. ¥,

This week we offer Croft and Allen’s
fine cream mint candy at a special price,
10c a pound. This is the soft creamy
kind and could not be better if we
charged double the price. Fine cream
chocolates in assorted shapes and fla-
vors, and a fresh lot to arrive this morn-
ing as nice as you please. All you want
from a quarter pound up at 13c a lb.—
Geo. M. Dunlap, Philadelphia, Pa.

Concerning confections. There is such
a vast difference in candy—such a variety
in quality and price that it is hard to
tell when you are getting good candy
until after you have paid for it. That’s
why we are so careful to have every

pound of our candy as good and fresh
and delicious as candy can possibly be
made. At our candy counter you will
find many new and toothsome dainties.
—Andrew R. Cunningham, Detroit.

Choice chocolate chips.—A real new
confection, made of crisp molasses taffy
dipped in sweet, wholesome chocolate.
Doesn’t that sound good? They taste
good, too. They are called “ Rare Bits,”
and will make a rare treat to take home.
See how enticing they look in the win-
dow.—Kingston, Denison, Texzas.

From a lover.—A lover’s pure, whole-
some candy, sent regularly to the adored
one. All women love candy; it’s symbolic
of their nature—sweetness itself. But
don’t risk your happiness by getting it
at any place but here. There may be
other candy just as good as ours; but
then you can’t be sure of it, and here
you may.—Westfield Candy Market,
Westfield, Mass.

A well-invested quarter. Twenty-five
cents buys a pound to-day of either of
these most delicious candies: Silver
strings. Miniature pillows, filled with
cocoanut and covered with shiny, sticky
sugar candy. Chocolate-covered cara-
mels. Old favorites, but fresh and tempt-
ing.—The Wanamaker Store, New York.

Another week of special candy selling!
This time we offer fresh-made, rich,
creamy chocolates—assorted flavors—at
the bargain price of 20 cents a pound.
The only regret you’ll have about these
chocolates is that you didn’t buy two
pounds instead of one! But why not
buy two pounds to begin with?—Fox &
Adams, Bangor, Me.

Ever take home a box of candy on a
hot day, and find a conglomerate mass
inside, when you opened it? That’s ex-
actly what won’t happen to these hot-
weather candies. They are insulated—
armor-clad—against heat and dampness.
And they’re delicious, too, to nibble on
a summer day.—Wanamaker's, New
York.

Take a box with you. A box of Jevne’s
candies. If you're going away to spend
Sunday, no matter where you go, you
can’t buy any such candy as Jevne sells.
So provide yourself with a big box of
Jevne’s before you start. Nothing would
tickle the children so much as to have
you take them some of this candy Sat-
urday night. The reason there is such
a difference between Jevne’s candy and
other candy is because there’s a differ-
ence in the making. Our confectioner
knows how to make the best candy—and
that’s the secret of it all.—H. Jevne, Los
Angeles, Cal.

CANDY
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Comfortable confectionery.—Just as
much difference between the seasonable
and unseasonable candy, as there is be-
tween winter overcoats and duck trous-
ers. Here are candies of the summer
sort—ninety degree weather won’t make
them soft and sticky—for most of them
come in waxed paper, tin boxes or glass
bottles. And all are delicious to eat.—
Wanamaker's, New York.

Are you a judge of chocolate coatings?
If so, we invite you to make a compari-
son between ours and our competitors’,
Not only is ours superior in flavor and
smoothness, but it is the highest price
coatings used in the Northwest. A com-
parison is all we ask to convince you.—
The Palm, Spokane, Wash.

The candy department is one of the
growing departments of our store. And
the reason it grows so fast is because
the candies are so good, so fresh, so
pure. We only know how to make can-
dies one way at our store—the best. We
never get careless and let impurities or
stale ingredients slip in. Just the very
best candies that are made—that’s the
business of this candy store. That we
succeed in doing it this way every piece
of candy will testify.—~H. Jevne, Los
Angeles, Cal.

A box of Acker’s 39¢ bonbons and
chocolates. Put it in your trunk. We
would suggest two boxes. Your friends
will be delighted to receive one of them.
Pack them on the top, They will be
wanted early and often. When the sup-
Ply runs out you can renew it by a pos-
tal order. We deliver free in many places
—you may be near one of them. You
will be sure of getting your candies al-
ways fresh and pure at Acker’s. We
pride ourselves upon that. As to quality
and excellence of assortment, we chal-
enge comparison with the finest 80c
onfections ever made~—»inley, Acker &
Co., Philadelphia.

Toasted Marshmallows.—That sounds
like a piquant dainty, and it is, sure
enough. Pure vanilla marshmallows are
rolled in toasted shredded cocoanut, and
you’ll never guess how delicious they are
until you bite into them.-—~Wanamaker’s,
New York.

Wiley’s pure and delicious candies are
not the cheapest that are to be found.
If cheapness is the only consideration,
there are better places to buy; but if you
want good candy, pure candy, such as
you need not fear eating yourself, giving
your friends or your children, we are
sure of our ability to please you. Qual-
ity considered, our prices are reasonable,
which is the true test of cheapness. Made

fresh every day, temptingly packed in
beautiful boxes from half to five pounds.
—Wiley’s, Atlanta, Qa.

Nuts to crack for competitors in can-
dy-making. Our dainty, pretty candies
are envied by them all, but the results
can not be attained by cheap materials,
colors, flavors, etc., or so-called candy
makers. We use only the pure, high
grade materials and candy makers worthy
of the name.—The Palm, Spokane, Wash.

Silver Moon Candy. As fine and fresh
an assortment as you find in the city.
Our extensive varieties of chocolate bon-
bons, etc., are of the highest grade, and
cannot be surpassed in quality, and at
the reasonable price.—Oliver Finne Co.,
Little Rock, Ark.

Candies at 20 cents a pound. Buying
Wanamaker’s candies below their regular
prices is something like getting govern-
ment bonds below par—in the admirable
quality of the investment. A splendid

chance, or rather two of them, for
such investors to-day.—Wanameker’s,
New York.

Candy everybody likes.—That’s the rep-
utation our candy has—everybody likes
it Why? Because it’s so fresh, so
fine, so delicious. We have the best
candy maker we could find, and we give
him only the finest and choicest materials
to use in his candy making. Result is,
every time you want candy, “ You're safe
at Jevne's.”—H. Jevne, Los Angeles.

Clean and up-to-date are adjectives
aptly applied to Peoria Candy Kitchen
and Bakery. We stretch a point to
avoid even an approach to anything con-
taminating, and patrons of this bakery
may rest assured of the perfect clean-
liness of every ounce of bread, cake and
pie we bake.—Peoria Candy Kitchen, Pe-
oria, I1I,

The glass that cheers and refreshes you
on a warm day is our delicious ice cream
soda, No question but what pure fruit
flavors make a healthier drink than those
made from acids and extracts—remem-
ber that when you want soda water.
We manufacture all our flavors from
the fresh fruits.—Palm, Spokane, Wash.

The finest candy.—It’s as natural for
Jevne to sell the best candy as it is for
him to sell the best of all kinds of gro-
ceries. And what fine candy it is! Every
piece a mouthful of deliciousness. Plain
candies and fine French candies—every
piece absolutely pure and perfectly fresh.
Candy making is a great science. Our
confectioner understands it. Buy any
amount you want—but buy Jevne’s, Los
Angeles, Cal,

CANDY
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No. 81
YOUR FIRST SMOKE

may not have been very pleasant,
but now, at your mature age, you

can’t help but enjoy your smoke,

if you smoke a The cigar
with that fine Havana aroma that
is worth so much more than we
ask, is the , at

FIVE CENTS

This shows wording and illustrations,
but does not suggest manner of display.

No. 168

DON’T DO IT

Don’t monkey with a bad cigar.
Why smoke a cheap tobacco
sandwich when for five cents you
can get a

» the cigar with
that Havana aroma that pleases
the palate and makes a most en-
Jjoyable smoke? That’s the Price,

FIVE CENTS

This shows wording and illustrations,
but does not suggest manner of display.

TELL US YOUR TROUBLES

If it’s concerning cigars or to-
bacco, perhaps we can assist you.
We'll take pleasure in trying to
suit your taste, no matter how
particular it may be. We’ve been
in the cigar business more than
thirty years, and can show you
some goods and prices worth
while. We keep cigars of class,
for men of taste.

FIVE CENTS

BUY A GOOD ONE

You’ve been paying good money
for a bad smoke, when you could
just as well have had a
CIGAR with that fine aroma that
tickles the tongue and pleases the

palate for only five cents. Throw

that ill-smelling cigar away, and

in the future smoke , and
you’ll never go back to the other.

As I said before,
FIVE CENTS
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No. 304

Something that cuts the thirst
with a tingle, pleases the palate
with surpassing flavor and com-
forts the weakest stomach.

Such is

BEER

Made from the best hops, malt
and barley that money can buy
and brewed in a plant possessing
every scientific device for the pro-
duction of a pure, healthful bev-
erage.

This shows wording and illustrations,
but does not suggest manner of display.

Treat your palate these hot
days by drinking

—— BEER

Its purity and healthful-
ness are endorsed by leading
chemists and physicians. Try a
case of the brewery bottling at
your home or at the shore and
notice the improvement this beer
speedily effects in your appetite,
energy, strength and vigor.
Watch how it brightens the spir-
its and gives freedom from indi-
gestion, anaemia and debility.

No. 121

HAVE YOU TASTED OUR
BEER?

If you wish to be healthy and
happy drink

GOOD BEER

such as the brand, known
for its purity, palatability and
general excellence. Some beers
taste good, but are not good,
some beers are good, but don’t
taste good. beer tastes
good and is good—yet our price
is not in excess of inferior makes.

This shows wording and illustrations,
but does not suggest manner of display.

GOOD BEER A FRIEND!

Not a foe. Because the mate-
rials that enter into the manufac-

ture of Beer are absolutely
pure. No “dopes” or drugs
whatever. Laborers and many

others subject to weak backs and
kidney troubles will drink no
BEER

but They say it builds up
the system, instead of injuring
the kidneys. These facts plainly
demonstrate the purity of our
product.
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No. 157

STRENGTH IN IT

There’s health and strength in
a bottle of pure beer. And
real German brew has purity and
quality. Barley in it for food.
Hops for tonic. And just enough
alcohol to aid digestion. Essen-
tial to the weak; healthful for
anybody. A standard, high grade
beer. Unsurpassed

FOR TABLE USE

or medicinal purposes. The beer
that cheers, nourishes, invigor-
ates.

This shows wording and illustrations,
but does not suggest manner of display.

These hot days you want a
good cooling drink in the home.
It needs to be refreshing and
healthful.

BEER

is what you want—it is the best
thing you can drink on a hot
day. It quenches the thirst
quicker than soda water or lem-
onade, and is healthful.
beer is the beer you want for the
home. It is as pure as a
BEER

can be brewed—it is absolutely
healthful—the entire family can
use it. A dozen bottles delivered
to your home for $2.00, or 20
cents the single bottle.

No. 8

What attention do you pay to

the
BEER

you drink? Are you satisfied if
it only “tastes” like beer? It
is of interest to you to know that
Beer means more than the

It is so

PURELY BREWED

of nutritious malt and hops that
its use imparts new energy and
strength—besides a flavor that
is delightfully real. Bottled at
the brewery and delivered to fam-
ilies in convenient packages.

taste.

This shows wording and {llustrations,
but does not suggest manner of display.

AT MEAL TIME

At luncheon, dinner or supper,
the very best thing to wash down
any kind of food is a bottle of
thirst-quenching, blood-making,

HEALTH-GIVING BEER,

which has no equal and never had
a superior. The taste of it is
refreshing, and it is the kind of
pure beer that never gives one a
headache. Suppose you try a
box. You will like it so well that
you will want the same every
week for your family’s sake. The
price of it will please you, too.
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No. 14

HEAR
THE DOCTOR!

“So much alcohol is necessary
for digestion. It helps food to
assimilate, stimulates digestion
and insures a healthy tone to the
stomach.”

’ BEER
contains 3 per cent.—no more,
no less. The hops, barley and
malt used in the making are the
best money can buy.

The plant where it is brewed
is equipped with every new, scien-
tific device to produce a health-
ful, wholesome beverage.

- This shows wording and ({llustrations,
but does not suggest manner of display.

The drink for summer is
BOTTLED BEER

When properly cooled it is not
only delightfully refreshing, but
its tonical properties will counter-
act, as no other drink, the debil-
itating effects of hot weather,
and, being properly matured, will
never cause biliousness like badly
brewed “ green beer.” It’s a mar-
vel of purity, and is bottled with
the greatest care.

No. 353

SPEAKING OF BEVERAGES

friend of the
The best and most re-

Here’s to the
thirsty!
freshing drink you can obtain is
a good, honest, always-the-same
beer. It’s only mildly exhilarat-
ing, promotes cordiality and has
no after-clap of insomnmia, head-
aches, or nausea—provided, of

course, you get a pure, unadul-

terated beer. beer meets all
the

above.

specifications  enumerated

This shows wording and 1{llustrations,
but does not suggest manner of display.

HERE’S A SIGN OF GOOD
CHEER

In the pure amber beer that
gives vigor and pleasure and joy.
A perfect brew. TUnexcelled for
table use and highly recommend-
ed for the weak and convales-
Palatable, wholesome and

beer the

cent.
is

nutritious,
standard of qualitv.
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